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Special Message from

His Excellency
General Prayut Chan-o-cha (Ret.)
Prime Minister of the Kingdom of Thailand

I

would like to congratulate the Joint Foreign Chambers of
Commerce in Thailand (JFCCT) on the publication of JFCCT: 40
Years in Thailand Supporting Foreign Business.
This publication marks the special occasion of the 40th year of the JFCCT, and the
prominent role it has played in the development of Thailand’s trade and commerce.
For many centuries, the foreign business community in Thailand has flourished
due to the country’s abundant resources, strategic location, and the constant
opportunities for enterprise and expansion brought on by Thailand’s participation
in the international economy. Of vital importance to this has been the cooperation
rendered by the many chambers of commerce in Thailand and in the particular, the
JFCCT in being the leading forum for harnessing this spirit of collaboration.
Thailand is now turning to a new chapter in economic growth and international
competitiveness. The Royal Thai Government is committed to the many fundamental
reforms to facilitate global investment and trade, ensuring the sustainability of
our natural resources, and the development of resourceful and proficient human
capital through an emphasis on innovation and the advancement of a knowledgebased society. With this momentum, we look forward to enhanced interaction with
the JFCCT to fine-tune our cooperation to ensure the success of the foreign business
community in Thailand, as well as to usher in a new era of prosperity in Thailand that
leaves no one behind.
On this occasion, I take this opportunity to convey my best wishes to the JFCCT and
all its members, and look forward to the continued support from the JFCCT in existing
and future endeavours.

General Prayut Chan-o-cha
Prime Minister of the Kingdom of Thailand

2016

7

8

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

2016

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

Keynote Message from

Mr. Isara Vongkusolkit

Chairman of The Thai Chamber of Commerce
And Board of Trade of Thailand

O

n behalf of the Thai Chamber of Commerce and Board of
Trade of Thailand, I would like to convey my congratulations
to the Joint Foreign Chambers of Commerce in Thailand and
its member chambers on the occasion of its 40th Year and the
publication of ‘JFCCT 40 Years in Thailand Supporting Foreign
Business’.
The Joint Foreign Chambers of Commerce in Thailand has contributed significantly to
the expansion of trade, investment and tourism in Thailand.
Over the past decades, the Joint Foreign Chambers of Commerce in Thailand has
been working closely with the Thai Chamber of Commerce and Board of Trade of
Thailand as a valuable partner to promote trade and foreign investment, to encourage
skills development and transfer knowledge and strengthen SMEs and IT capabilities
contributing to the Thai economy. This has enhanced economic relations between
Thailand and other countries to achieve long-term mutual economic development and
growth. The Thai Chamber of Commerce and Board of Trade of Thailand is reassured
that the partnership we have built over many years would be consistently sustained.
Moreover, once AEC has been fully integrated, it would be a great opportunity for the
trading partners and investors to utilize Thailand as the hub of ASEAN. It is with this
in mind that we strongly support and welcome your members to be our privileged
alliances for the years to come.
Lastly, it is my greatest pleasure to extend our best wishes to the Joint Foreign Chambers
of Commerce in Thailand on the occasion of the publication of the ‘JFCCT 40 Years in
Thailand Supporting Foreign Business’. I am confident that it will serve as a valuable
and useful source of reference for those who are interested in doing business in and
trade with Thailand.

Mr. Isara Vongkusolkit
Chairman

2016
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Welcome Message from

Mr. Stanley Kang

Chairman of Joint Foreign Chambers of
Commerce in Thailand

W

elcome to the Joint Foreign Chambers of Commerce in
Thailand (JFCCT), the umbrella body for various Thai –
foreign chambers or business associations operating in Thailand.
It is a sincere pleasure for me to extend my heartfelt gratitude
to all, to celebrate our organization on the occasion of the
publication of this book JFCCT- 40 years in Thailand Supporting
Foreign Business.
It was back in 1976 that the entire foreign community of business people joined in an
idea when the American Chamber invited members of the British, French, German and
Japanese chambers to attend a meeting with the Prime Minister. A foreign business
organization which came to be known as JFCCT formed. This year will be an exciting
year as we seek to expand activities in our focused areas.
As the Chairman and with the support of JFCCT Vice Chairs, committee chairs, chamber
and business association presidents, we appreciate the good co-operation with the
Royal Thai government and various government agencies and others such as the Board
of Trade, Board of Investment and the Federation of Thai Industries and many sectorspecific agencies, and with foreign governments.
The JFCCT has a well-known record of deep engagement in policy dialogue and
recommendations with a view to strengthening the economy in which our members
have invested and become part of over a long period. We do not seek to protect our
members’ businesses but to strengthen the economy, support fair competition and
market access, transfer skills and in those ways grow and prosper.
I am confident that this book will serve as a valuable tool and be a great source for you
to further enhance the business relationship and close collaboration between Thai and
foreign business people. Thank you for your continued support for our activities.

Mr. Stanley Kang
Chairman of Joint Foreign Chambers of Commerce in Thailand (JFCCT)

2016
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This all changed in November 1972 when
the ruling junta revoked all of those
treaties without warning, rather than a
one year notice period, and imposed the
first Alien Business Law (ABL). The edict
was intended to restrict and regulate all
foreign-owned businesses and abolish
the right of foreigners to own land, with
certain limited exceptions.
The ABL was quickly followed in
December 1972 by a companion law
requiring every foreigner employed in
Thailand to obtain a work permit. The
definition of work was, and still is, very
broad: “Engage in work means to work
either for himself or for other persons
by exerting one’s physical energy or
employing one’s knowledge, whether or
not for a consideration of wages or other
benefits.”
Thailand was afflicted by economic and
political instability in the 1970s: massive
inflation; student demonstrations in
1973 and 1976; military coups with six
prime ministers between 1973–1980;
wars in Indochina; insurgency in the
border provinces; labour unrest; and a
drop-off in foreign investment.

Much of the history of the JFCCT is reflected in the pages of
the current chairman and three predecessors in the same or
similar role which are shown in this book.

The Early Years
T

his ‘Early Years’ section provides more detail about some of
that period and also recognizes the contributions of many
others.
Prior to 1972, relations between nationals
and corporates of foreign nations and
Thailand were governed by the respective
bilateral Treaties of Friendship and
Navigation, or Amity and Economic
Relations or similarly titled agreements
related to trade and commercial matters.
Under those 17 treaties, “national
treatment” applied. Foreigners could
form companies, own businesses, buy
and own land, pretty much freely.
The foreign business community was
much smaller than it is today, but within
this relatively laissez-faire environment,

a number of major foreign investors
thrived. The foreign business community
in Thailand was then represented by ten
or so chambers of commerce and several
business associations. By law, under the
Chamber of Commerce Act of 1966, the
presidents of each foreign chamber were
automatically deemed to be members of
the board of directors of the Thailand
Board of Trade. The meetings (generally
conducted in Thai but sometimes with
English simultaneous interpretation)
were the primary time and place where
the foreign chamber representatives got
together.

The foreign chambers tried to bring their
concerns to the Thai government via
their only channel of communications
— the Board of Trade. But the board’s
management was dominated by the Thai
Chamber of Commerce which the foreign
business community at the time felt took
a hard nationalistic stance, refusing to
pass on these views to the government as
they perceived us as trying to dominate
the Thai economy.
The newly elected Prime Minister M.R.
Kukrit Pramoj.M.R. Kukrit then took a
bold step by inviting the heads of the
foreign chambers to join with selected
members of the Thai private sector to
act as a Foreign Investment Advisory
Council (FIAC), of which David Lyman
was founder, working with the Board of
Investment and the National Economic
and Social Development Board (NESDB).
This council met several times discussing
such issues as visas, tax clearances
and work permits. In April 1976 it
was disbanded when M.R. Kukrit was
succeeded as prime minister by his
brother M.R. Seni Pramoj. However, a new
door to the head of government remained
open, and there was a dialogue. The
individual chamber representatives were
tasked by the newly organised presidents
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of the foreign chambers to form a Foreign
Chambers of Commerce Working Group
(FCCWG) to prepare position papers to
present to the government. The principal
counterpart in the Thai government was
Dr Snoh Unakul, secretary-general of the
NESDB, as the key technocrat advisor to
a succession of prime ministers on such
economic matters.
A Law Changes Project was assigned to
the foreign chambers by Prime Minister
Anand Panyarachun in April 1991. At
a luncheon on 11 April 1991, Dr Snoh
stated, “one of the greatest contributions
from the Foreign Chambers of Commerce
would be to assist this government in
achieving its policy goals by lending
the government private sector lawyers
to help draft legislation to remove
bottlenecks.”
Six days later the prime minister called
representatives of the American, British
and Japanese chambers to Government
House, asking the foreign chambers
to provide him with the specific legal
changes the foreign business community
would like to see.
This was the breakthrough the foreign
business community had been waiting for
since the FIAC was created in 1975. The
foreign chambers assigned the project
to the FCCWG, and a consortium of five

law firms to act as a steering committee
to identify the issues and work. The law
firms came up with appropriate statutory
changes or wording of laws, in both
English and Thai.
Some 37 laws and areas of legal focus
were identified. Some were peculiar to
foreign businesses and persons, while
most were common throughout the
entire private sector.

2016

and gas, was FCCWG chair in 1993
and introduced bi-monthly meetings
with alpha-order rotating hosting.
•

Adolph Knees was GTCC president
1988-1990 and 1993-1995 and was
chairman of FCCCC for a time.

•

John Hancock a two time AustCham
president and for over 40 years has
been involved in many initiatives
with the foreign business community
including the Law Change Project and
was chairman of the Board of Trade
Investments Policy Committee for
some time. One such project was to
recommend a plan to attract Regional
Offices ( using the then Philippines
model of tax incentives) , which plan
was re-introduced numerous times
to numerous Ministers over 40 years
but was not successful, possibly due
to packaging different to what was
proposed.

•

David Lyman FCCWG chair 19871990; Dr Paul Strunk FCCWG
secretary for some of this period.

•

Ulrich Weber a GTCC president was
FCCWG chair 1997 – 1998 for just
under two years. At that time the
secretariat rotation was on a different
time line to the chair rotation. He
also recalls that rotating chairs in

The issues included civil offences, tax
clearances, the ABL, work permits,
visas, customs procedures, intellectual
property, regional offices, land, foreign
schools, and environmental laws.
The papers and draft legislation was
submitted in September 1991 on eight
of the 37, with many legislative changes
resulting.
Many have given time, commitment and
service in the interests of the foreign
business community.
Many have not sought recognition, but
it would be remiss not to recognize the
significant contributions of many, even
at the risk of inadvertently omitting
others.
•

Sam Cohen, a stalwart in the Canadian
business community, who first came
to Thailand in 1982, involved in oil
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1993 – 1996 leadership was done on an
informal, collaborative basis
Adolph Knees was FCCCC chairman for
some time during his tenure as president
of GTCC.
Ulrich Weber 1997 – 1998
FCCWG
chairman (FCCWG becoming JFCCT).
Peter van Haren JFCCT chairman 1998
– 2007. See ‘Realising the Strength in
Numbers’ in this book
Nandor von der Leuhe JFCCT chairman
2008 – 2012. See ‘The Importance of
Consensus’ in this book.
Stanley Kang JFCCT chairman 2012 to
date. See ‘Keeping the Channels Open’ in
this book.

Evolution of Name
Foreign Investors Advisory
(FIAC) – early 1970s

Council

Foreign Chamber of Commerce Working
Group (FCCWG) – late 1970s to 1990s
Law Change Project was part of FCCWG
(circa 1991)
G-FCC – a project established by
Government in July 1998, continuing for
some years.
alphabetical order was not the most
effective model.
•

Ron Endley recalls eleven Prime
Ministers during his years of
engagement with the foreign
business community (1989-2001).
He was founding president of SATCC
and member of BTCC and Swedish
chamber. He recalls proposing the
name JFCCT when the structure of
member chambers was proposed in
1998.

The Government-Foreign Chambers
of Commerce Working Group (GFCC)
was established by the government in
July 1998 with objectives of enhancing
FDI. Prime Minister Chuan Leekpai
was Chairman and NESDB acted as
Secretariat. A detailed submission in
1999 shows many of the same issues as
are still relevant today, as does an April
2001 submission “Towards Enhancing
Thailand’s
Investment
Climate’
submitted under the name JFCCT. These
materials are on the JFCCT website at
www.jfcct.org .

Some of the leaders’ roles
in the Early Years, based on
best available information:
Initial members from foreign chambers
of commerce on the FIAC included David
Lyman (Amcham), Adolph Knees (GTCC),
John Hancock (AmCham) and Dr Martin
Albani (Ital-Thai CC).
David Lyman: a Founder of the Foreign
Investment Advisory Council (FIAC)
(early 1970s): Secretary of FCCWG 1982 –
1987; chairman 1987 – 1990; Law Change
Project Co-Ordinator 1991. See “ The
Need for a Collective Voice’ in the pages
following
Horst B. Hilleken FCCWG chairman 1984
– 1987
Kevin Smith – chair FCCWG 1991
Simon Mackinson – chair FCCWG 1992
Sam Cohen – chair FCCWG 1993

FCCCC – Foreign Chambers of Commerce
Co-Ordinating Committee 1990-1998
JFCCT was proposed in 1998 when
members agreed on investing in the
organization so that a secretary could
be hired. However the name FCCCC
continued to be used in 1999 at least.
In addition, a regular, bi-monthly lunch
meeting of Executive Directors was
initiated by GTCC from the early 1990s
through to about 2007. Costs were shared
by participants. In more recent years,
regular EDs lunch meetings have been
held.
There was a working group meeting of
interested actors, also called FCCCC (but
meaning Foreign Chambers of Commerce
Consultative Committee) for some years
through to 2008.
The name changes reflect the common
theme and understanding of coordinated activity in the context of an
unincorporated organization.
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David Lyman (left), General Prem Tinsulanonda (second from left) and Dr. Snoh Unakul (fourth from left) with other
government officials.

David Lyman helped form the embryo in 1975 of what
would become the Joint Foreign Chambers of Commerce
of Thailand (JFCCT), though it had many names before its
current title.

The Need for a
Collective Voice
By Eric Baker

A

With the junta’s abrupt mandate of the Alien Business Law
(ABL) in 1972, foreign companies suddenly felt voiceless, as
even their membership on the Board of Trade’s board of directors
could not get their opinions through to government.
“When individuals from various foreign
chambers gathered together in the 1970s,
there was no structure, but we recognised
it was more effective for us to speak with
a common voice,” said Mr Lyman, an old
hand in Thailand.
“Things have gotten much easier for
foreign businesses now because of
globalisation and education, Thais
being educated overseas and returning
with a broader world view. Thais are not
xenophobic, but they are nationalistic.
“The Vietnam War opened up Thai
leaders’ eyes to what would happen if
the country fell to communists. The
government became very friendly to the

A major reason the Thai Chamber
of Commerce, which dominated the
Board of Trade, did not want to relay
our concerns to the government was a
personality conflict, still a concern today
for foreign chamber leaders in dealing
with host governments.
“But M.R. Kukrit Pramoj and his brother
Seni realised the dynamics of Southeast
Asia were changing permanently. They
saw Singapore and Lee Kuan Yew as a
role model, and they were some of the
first Thai leaders to grasp if you wanted
Thai farmers upcountry to buy things,
you have to give them an income. This
provided the impetus for the Foreign

US for a while, and there were positive
and negative effects from that American
influence.
“But then the idea of Thailand for the
Thais started to take hold in the 1970s.
Vietnam was the light at the end of the
tunnel, and China is the giant neighbour
next door worth making friends with
because it isn’t going to leave. The Thai
private sector saw a lot of business
coming in that they wanted to control
so Thai companies could improve their
expertise and eventually compete against
the foreign firms.
“The ABL wasn’t meant to strangle
foreign investment in Thailand, but
the junta wanted to limit the ‘invasion’.

Mr. David Lyman
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economy, which can be a euphemism for
protecting your turf. This is necessarily
inward-looking, but I hope by broadening
the conversation these interests will
realise looking outward is more beneficial
to them in the long run.
“One of the biggest problems holding
back the country is corruption. A lot
is being done on the matter, but these
efforts have lousy public relations so
people don’t know much about them. The
Institute of Directors and their Private
Sector Collective Action Coalition Against
Corruption has done a lot to fight what is
a pandemic in Thailand. And one of the
first things the current junta did when it
got into power was double the number
of people working on the National AntiCorruption Commission, but it has since
pulled back. The government should
increase its commitment if it wants to
boost foreign investor confidence.
Seminar on the Exchanging of Information on the Prevention and Suppression of
Corruption. Hosted by Office of the National Anti-Corruption Commission (ONACC) and
The Joint Foreign Chambers of Commerce in Thailand (JFCCT)

Investment Advisory Council [FIAC] and
its work with the Board of Investment
and National Economic and Social
Development Board [NESDB].
“It was bold for M.R. Kukrit to take this
step given the political context, opening
up the government to consultation via
the FIAC. On the other hand, foreign
investment had virtually stopped by 1975.
“A special mention needs to be made for
Dr Snoh Unakul, long-time secretarygeneral of the NESDB, a brilliant man
and a voice of reason who served as a gobetween for the government and foreign
business.”

with one another. I always say Thailand
succeeds in spite of its governments.
“I think the current government means
well, but one of the impediments it faces
is its lack of perspective. Vested interests
still have to be accommodated in this

“Another issue is customs, which is a
bloated bureaucracy operating under
laws that belong in antiquities. Many
of the foreign chambers have published
papers on this subject, and this is a
subject that also affects Thais.”
As for any advice Mr Lyman has for leaders
of the foreign business community in
dealing with the Thai government, he is
a firm believer in developing consensus.
“A recommendation put to government is
credible and compelling when backed by
consensus” he said

As for the foreign business community
going forward, Mr Lyman believes its
relationship with the Thai government
is much healthier than the 1970s to the
1990s.
“In part I think this is a result of embassies
becoming more involved in foreign
business concerns. The government tried
to make a change to the ABL a couple
years ago and the Japanese embassy
called a conference and said the change
would put half the Japanese businesses
here out of business. The amendment
was immediately dropped,” he said.
“There is a trend towards Thai
protectionism, but we have to remember
Thai business and Thai government
are separate entities that have to work

Courtesy visit to President of the NACC POL.GEN. Watcharapol Prasarnrajkit.
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H.E. General Sarayud Chulanont, the Prime Minister of Thailand along with his Cabinet to formally addressed the foreign business
community in 2007.

Peter van Haren served as chairman of the Joint Foreign
Chambers of Commerce in Thailand (JFCCT) for nine and a
half years following the Tom Yum Kung crisis in 1997, and he
has some stories that would make the hair on the back of
your neck stand up.

Realising the
Strength in Numbers
By Eric Baker

T

he Canadian’s tenure spanned a major recession, multiple
coups and even intimidation.

“As the economy was failing, the Chuan
Leekpai government saw the value
in working together with the foreign
business community,” he said. “At the
time there was no formal JFCCT, no
dedicated resources, nor did we keep a
record of group activities. There was,
however, an attempt to begin rotating the
co-ordinator role alphabetically, but one
of the presidents couldn’t take the post
so someone nominated me.
“I insisted we begin scheduling meetings
in advance, have an agenda and take
minutes for the meetings, plus form
committees to work on issues of common
interest. This created an interesting
dilemma, as it became obvious we needed
to hire a secretary.

Shinawatra came into power in 2001.
Upon our request for continued
interaction with the government, he
suggested we submit our issues of
concern along with the Joint Standing
Committee on Commerce, Industry and
Banking along with the Federation of Thai
Industries, Thai Bankers’ Association and
Board of Trade. The problem was we had
to prepare large volumes of materials for
these meetings but we didn’t have nearly
enough resources.
“The JFCCT held monthly President’s
Council meetings, however this only
included Chamber members, so we
started the tradition of inviting the
foreign ambassadors. This had never

“At our next meeting it was proposed
that every chamber pay 1,500 baht to hire
someone, but some felt it was okay if the
smaller chambers paid less. The Hong
Kong Business Association President
rose and made a point that has led to
the JFCCT’s cohesiveness all these years.
She said ‘We want to pay the same even
though we are much smaller because
we want to be treated equally.’ That
sentiment is why many members feel the
JFCCT has value.
”With the freshly formed JFCCT, we were
able to have monthly meetings with Mr
Leekpai and the National Economic and
Social Development Board.
“These meetings ended when Thaksin

Mr. Peter van Haren
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leadership roles in the JFCCT, I would say
the success of any volunteer organisation
is based on the people who dedicate
their time to it. It’s hard enough to
gain agreement among a small group
of friends, so it can be a challenge to
find consensus with a broad group of
people from around the world where
perspectives may vary, but there is a
high degree of like-mindedness when the
principles such as pro-competition, pro
investment, supporting Rule of Law are
honourable and valid.
“I like that the JFCCT does more social
events. It’s always tough to find an
appropriate mix between business and
social.

In 2014 General Prayut Chan-o-cha, Commander-in-Chief of the Royal Thai Army
and the Head of the National Council for Peace and Order held a meeting with
representatives from the Joint Foreign Chamber of Commerce in Thailand (JFCCT)

been done before, but it really got the
embassies more involved with what we
were doing.
“In 2006, an issue finally came to a head
that had been percolating for a while.
The government threatened to make
the Foreign Business Act of 1999 more
protectionist than it already was. This
also came up in 1998 but we found a
compromise where the JFCCT wouldn’t
push for services to be removed from
the banned list of foreign ownership in
exchange for annual review of the law. So
far no outcome of an annual review has
seen any additional liberalization.
“The update in 2006 was that the Thai
government wanted to include control
as an element of defining a foreign
entity, meaning foreigners couldn’t have
a controlling interest in companies on
the restricted list. This would have been
a huge change to the basis on which
many investments had been made. We
quickly put together a core coalition of
foreign chambers, but the government
insisted it was going to plough through
anyway. We called a press conference and
said the JFCCT was gravely concerned
about the negative effect such a move
would have on confidence and foreign
investment. We were lucky that certain
other groups, including the Japanese and
some private sector organisations, helped
us and eventually the junta dropped their
intended changes.

“Those changes would have been akin to
a forced divestiture in a number of target
sectors as no grandfather protection was
proposed, so many regarded it as a feather
in our cap that we were able to rally
against the amendments. This incident
really affected me psychologically.
“For

people

interested

in

taking

“The JFCCT is especially useful to
newcomers to Thailand by providing a
welcoming business network, opening
partnering opportunities and access to
customers and a better understanding
of trade and investment as well as
how to deal with restrictions such as
protectionism. I think it provides good
value.
“I think the toughest part is fighting
against some of these protectionist
measures. Twenty years ago, the JFCCT
made a list of issues of concern for the
government to consider. The majority
of those same issues are still on the list
today. That’s why I think it’s a good thing
the JFCCT evolves leadership regularly
because it keeps up optimism with fresh
approaches, insights and dialogues.

Peter van Haren and H.E. General Sarayud Chulanont at JFCCT Prime Minister’s address
2007
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H.E. Prime Minister Abhisit Vejjajiva and members of his Government to JFCCT luncheon address in 2009.

Nandor von der Luehe served as chair of the Joint Foreign
Chambers of Commerce (JFCCT) from April 2008 until
September 2013.

The Importance of
Consensus
H

e worked on strengthening the foreign business community’s
links to the Thai government during his tenure in order to
enact more helpful legislation.
“At the time I was elected chair of the
JFCCT we focused on building a strong
and
well-recognised
organisation,”
he said. “The JFCCT’s common goal
was to support policies, which would
make Thailand more attractive and
competitive and to oppose threats
that would undermine that goal. We
were not in support of protectionism,
which may be a different path to some
views about chambers of commerce. We
encouraged a competitive environment
– the strengthening of the economy. To
work out the JFCCT position we set up
additional committees with a strong
direction in various fields. We focused
on areas of common interest within the
foreign business community, e.g. covering
work permit and visa issues, taxation,
ICT, AEC, property and tourism.”

a few governments — a span covering
five Prime Ministers. Political tensions
during my time made the discussions
with the government challenging
with little prospect of real change,
for example, the short term of Prime
Minister Somchai Wongsawat. During
Prime Minister Abhisit Vejjajiva’s
administration we enjoyed very active
cooperation with the government. We
organised two important large-scale
luncheons with the Prime Minister
that allowed us to put forward issues
of concern, leading the Premier and his
cabinet members to take real action. The

“At the investment seminar in 2008
organised by the Joint Standing
Committee on Commerce, Industry and
Banking (JSCCIB) in cooperation with the
JFCCT, we highlighted the importance of
opening up the underperforming service
sector and this topic has remained an
important issue. This is a major issue
for the economy and the service sector
should be regarded as the locomotive
to move the economy to the next level.
The proposal has been made repeatedly
by think tanks, numerous economists
as well as many business leaders and
government policymakers, including
those from the World Bank, ADB and
TDRI. Unfortunately there was, and still
is, some resistance to these proposals.
“During my tenure we worked with quite

Mr. Nandor von der Luehe
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agencies, but it is of utmost importance
the issues are addressed in a proper
and diplomatic way. The Board of
Trade under the Chairmanship of Dusit
Nontanakorn assigned me as Board
Vice-Chair to chair the Anti-Corruption
Committee, and that grouping has
grown well beyond my expectations.
Today it is a powerful, private sector
group, chaired by former Board of Trade
Chairman Pramon Sutivong. Obviously
the JFCCT initiative to collaborate
with the NACC was worthwhile. Anticorruption activities in the private sector
have increased and today companies are
expected to address those issues in a way
similar to good corporate governance,
and social corporate responsibility. The
JFCCT remains committed to fighting
corruption.

Aung San Suu Kyi attended the WEF on Asia in Bangkok in May 2012 – dinner reception
at the Swiss Embassy on her first day of arrival after 24 years in Myanmar.

One Start One Stop Investment Center at
the Board of Investment (BoI) is a result
of our collaboration. Furthermore, Prime
Minister Abhisit assigned the President
of the Thailand Trade Representative
(TTR) office, H.E. Kiat Settiamorn, to
have regular meetings at Government
House with the JFCCT on all issues of
concern.
“With the BoI we developed a very close
working relationship and were able to
raise issues beyond the scope of the
BoI, including visa/work permit issues,
to open up the service sector, and how
to create a level playing field in the ICT
area. The focus was always to make
Thailand attractive and competitive. The
BoI supported this approach and worked
hard to achieve this vision — they were
as efficient as their own one-stop office.
The BoI used to be better positioned
under the Prime Minister’s Office, with
the Secretary-General on the same level
as Permanent Secretaries, but it was
moved during the Thaksin Shinawatra
administration to the Ministry of
Industry. We believed this move hindered
the BoI’s productivity and suggested
several times to move the BoI back to the
PM’s Office and to upgrade the office of
Secretary General. Our proposal finally
yielded success. Today, both proposals
have been implemented, the BoI is back
under the PM’s Office, and the office of
Secretary General has moved up to the
same level as Permanent Secretaries.

“In my early days as Chairman I
contacted the National Anti-Corruption
Commission (NACC) on behalf of
the JFCCT and we discussed ways to
cooperate on reducing corruption. We
agreed to organise a seminar and the
first topic we discussed was customs.
The Director-General of the Customs
Department, the Chairman of the NACC
and the JFCCT discussed our concerns.
Initially JFCCT members were hesitant
that the discussion would lead to
repercussions. I learned that any issue
can be discussed with the concerned

“For any Chairperson of the JFCCT it is
important that he or she is neutral and
respects all Chambers equally, whether
large or small. These are the basics to
build consensus. A leader has to be
charismatic to get support and act in
the interest of the members — personal
interests are not allowed to come into
play. The Chairmanship is a voluntary
unpaid position, but it is important the
Chairman devote a lot of personal time
to fulfill members’ needs. In addition
to knowledge of the issues it is very
important the Chairperson is well-versed
to address difficult issues in a diplomatic,
non-confrontational manner to ensure
we will be heard and accepted by the
government. Every issue can be raised
using the proper framework and wording.
We should not back-off from raising
important issues, it is just a matter of
finding the right way to develop and
present them.

JFCCT hosted a luncheon talk with Thailand Trade Representative, H.E. Kiat
Sittheeamorn and his team.
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JFCCT were honored by the presence of H.E. Prime Minister Prayuth Chan-Ocha and several of his cabinet officials to join us for our
annual Prime Minister luncheon.

Stanley Kang is the current chairman of the Joint Foreign
Chambers of Commerce in Thailand (JFCCT), taking up the
position in October 2013.

Keeping the
Channels Open
T

he Taiwanese executive is popular amongst his peers and
has been a long-standing member of the Taiwanese foreign
business community, which has established a good rapport with
the Thai government over the years.
“Foreign investment is essential to the
Thai economy,” said Mr Kang. “The people
I speak to in the government understand
that and they are very receptive to our
opinions. I’ve been in this position for
two and a half years now and I’ve found
the channels to the Thai government to
be quite open.”

His message seems to be getting across
because the Bangkok Post reported in
March 2016 that the Thai Chamber of
Commerce, was lobbying the government
on an area of interest to the foreign
business community; more specifically,
changes to policy on work permits and
visas.

“The JFCCT is working to make the Thai
business environment more transparent
and trustworthy and more attractive
for trade and investment. I think we are
going to be successful.

The government was asked to change
its immigration policy to make it easier
for foreign high-skilled workers, experts,
academics and researchers to work in
Thailand by recognising different classes
of foreign workers.

“We create policy recommendations
and also engage in dialogue at different
levels. I think the Thai government
understands that our suggestions are
mutually beneficial because with our help
the competitiveness of the Thai economy
improves.”

Isara Vongkusolkij, chairman of the
Thai Chamber of Commerce, made the
proposal, which covers special work
permits, permanent resident visas and
real estate ownership, to the joint publicprivate consultative committee meeting

chaired by Prime Minister Prayut Chano-cha in March.
“Convenient entry and work permits for
foreign high-skilled workers, experts,
academics and researchers will increase
the country’s overall productivity,
helping the country climb out of the
middle-income trap,” he said.
The middle-income trap is an economic
theory that holds when a country reaches
a certain income level based on the
export of manufactured goods, it will be
stuck at that level because it cannot keep
up with more developed economies in
the high-value-added market.

Mr. Stanley Kang
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JFCCT Chairman with H.E. Prime Minister Prayuth Chan-Ocha at JFCCT Prime Minister’s Address “Supporting a Competitive Economy in
Thailand” in 2014.

Mr Isara said Thailand needs to attract
highly skilled labour to help it develop
more advanced technology and import
specific workers to match with the
government’s target industries, namely
biotechnology and the digital and
creative economies. This, along with
liberalizing the services sector, would
go a long way to dealing with the middle
income trap issue.
The submission would go hand in
hand with the JFCCT’s long standing
recommendation to change the definition
of ‘work’ so as to allow business visits by
people wanting to carry out a range of
‘doing business’ activities not amounting
to ‘work’ without the need for a work
permit.

with our powerful neighbour,” said Mr
Kang.
“We are seeing momentum in interregional trade in the ASEAN region too. I
have advised Thai companies the last two
years not to look at themselves as Thai
companies, rather as AEC companies. The
market is 600 million people, which is
much larger than Thailand, and the new
trading rules will reorganise the supply
chain. We have to change the mindset.”
The
controversial
Trans-Pacific
Partnership trade pact is another issue
in the headlines where the JFCCT has
made a recommendation to the Thai
government. Mr Kang urged it to join

in the second negotiation stage with
some reservations, so Thailand could
improve
its
competitiveness
and
guarantee access to foreign markets. In
an era of globalisation, the future is more
openness, not putting up barriers to the
rest of the world, he said.
Mr Kang is optimistic the JFCCT will
continue its positive relationship with
government contacts.
“We regularly meet with different
government ministers and advisors,”
he said. “One thing I’ve learned in
this position is the quality of those
communications affects the quality of
your life.”

Mr Kang has also been working hard to
keep Thailand competitive on its ASEAN
Economic Community (AEC) promises.
The AEC started this year and aims
to make trade and the movement of
capital, labour, goods and services more
convenient.
Liberalisation of the service sector has
been a long-time priority for the JFCCT.
There is also strong interest in developing
Thailand as a hub for regional operating
headquarters, he said.
“The growth of China’s economy and
trade has been staggering the past 15
years. The AEC is important because if
successful, it will prove Southeast Asia
can form its own strong bloc to negotiate

JFCCT Chairman Stanley Kang was invited to participate as panelist during the United
Nations ESCAP forum on Economic and Social Commission for Asia Pacific.
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The Joint Foreign Chambers of Commerce in Thailand (JFCCT)
draws on the learning from its history. It is an active, engaged
and highly relevant business group with a commitment to its
members and their role in the economy.

JFCCT TODAY
T

he JFCCT has a mission to promote trade and foreign investment
as well as encourage skills development and knowledge transfer in
order to contribute to the Thai economy. If the Thai economy benefits
and grows, so too will all those who are part of it.
The JFCCT’s 32 member chambers
and business associations represent
more than 9,000 companies. As the
organisation has evolved over the past
four decades, the JFCCT has come to see
itself as a real partner in economic growth
with Thailand, for both the government
and the private sector.
The JFCCT is interested in Thailand’s
long-term economic development in
all sectors. It draws on the experience
and expertise of its members for
contributions. The JFCCT sees itself as
the leader in using best practices to make
Thailand more attractive for foreign
investment, and in attracting the most
valuable kinds of foreign investment.
There are several facets to this, including
a open, competitive, level playing field,
enhancing ease of doing business,
increasing capacity in the economy and
stimulating innovation. Thus the JFCCT
does not have a protectionist approach.
As JFCCT’s membership base represents
much of the rest of the world outside of
Thailand, it is in a good position to bring
to bear the best and most appropriate
ideas and solutions to help grow the
Thai economy both qualitatively and
quantitatively.
The
organisation’s
structure is designed to ensure consensus
is built and the most constructive
proposals and relevant experiences come
to the fore.
It is customary, as the opener to each
Presidents’ Council lunch meeting, for
the Head of Mission associated with
the hosting chamber to provide a short
address showing trade, investment and
cultural topics of interest relevant to the
Thai – foreign relationship.
The JFCCT has formed a number of
specialist committees to analyse issues
and make recommendations consistent
with the JFCCT mission and purpose
as described. The development process
usually involves, initially, a white paper
and positions on key issues (developed
in one or more committees which

will have gathered inputs from many
sources), which are then discussed
at the monthly Presidents’ Council
meeting. The engagement process with
government and industry organisations
is done via dialogue, conferences, small
group meetings, seminars and other
ways usually involving a written outline
and also detailed submissions. Through
this process the consensus built with
the foreign business community is put
forward and considered. As the economy
continues to evolve and develop so does
the focus and scope of these committees.
At present the JFCCT has committees in
the following areas:
•
•
•
•
•

which is publicly available on the JFCCT
website. Membership of the committees
is open to any representative of a JFCCT
member chamber or business association.
In addition to the JFCCT Chair, the
JFCCT’s accomplished Vice Chairs
support the Chair and also provide
management expertise for a number
of functions of the JFCCT. The Vice
Chairs at print date are Mr Phongsakdi
Chakshuvej and Mr Marc Spiegel.

Education and Skills
Information and Communications
Technology/Digital Economy
International Trade
SME
Tourism

The pages following describe activities,
issues and roles in more detail for each
of these.
In addition, major economy-wide or
cross-sectoral topics are developed by one
or more of the committees, alternatively
by a special purpose working group,
and brought to the monthly Presidents’
Council meeting for further deliberation
and approval.

Mr. Phongsakdi Chakshuvej

Economy-wide issues include work
permits and visas, general trade and
investment issues, the Foreign Business
Act, ease of doing business, and service
sector liberalisation.
Several member chambers and business
associations have their own sectoralfocused or specialist committees. This
representation increases the level
of interest in a particular topic and
draws in wider experience and ideas.
Representatives of these chamber
committees typically participate in the
relevant JFCCT committee.
The JFCCT is governed by a Charter

Mr. Marc Spiegel
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The event marks the gathering of students from Bangkok Metropolitan Administration (BMA) schools for the training of basic skills on
entrepreneurship, financial literacy, and communication/ teamwork.

The committee was formed in June 2014 and has regularly
met on the monthly basis.

Education & Skills
Committee
I

t aims to create the awareness to all concerned parties about the
need to strengthen education and skills covering the secondary,
vocational, and university levels in Thailand.
The committee earlier conducted a
survey to assess the following questions.
• What skills could be a problem to find
for current and future demands?
• What specific talent needs would you
like to have now and in future?
• Can you identify the work that would
not be needed or potentially be
replaced in future?
• What are the suggestions we should
address to close the ongoing talent
supply gap?

The Top Five Needs
The top five needs are ranked based
on the frequency mentioned by JFCCT
members with practical suggestions for
the teachers and students and useful
thoughts for the parents:

1. ‘Soft Skills’

Soft skills are important for the 21st
century. These skills enable the students
to work in a team through shared
responsibility and cultural difference.

Critical thinking and communication
with broadened international viewpoints
are also needed.
The How:
• Teachers and school directors (preand in-service teacher training on
emotional intelligence to help deal
with younger- generation students;
project-based learning for students
and use of team teaching to observe
the soft skills development during
class)
• Students (to be encouraged in
participating in how they should
be assessed on their 21st century
skills, present to them the values
like perseverance and through VDOs
showing role models and find such
people in the local area to speak to
the students personally)

work discipline while considering cultural
specifics. Any meaningful change needs
long-term ‘social reprogramming’ which
tackles the attitudes and values. Lack of
work ethics can negatively damage the
long-term labor market in Thailand.
The How:
• Teachers and school directors
(encouraged to integrate the lessons
developed by Anti- Corruption
Organization of Thailand or ACT
into regular teaching and learning,
let representatives of companies
engage with the teachers and make it
clear that without these qualities the
students do not get a job or only short
term)
• Students (encouraged to provide the
feedback on the activities in the ACT
program)

2. ‘Work Ethics’

Work ethics are often missing. Work ethics
represent the expected and desirable
professional behavior with integrity and

Dr. Kongkiti Phusavat, Chairman of
Education and Skills Committee
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3. ‘General technical and specific
skills’

General technical skills like motor skills
and mechanical skills such as welding
as well as specific skills for specific
industries e.g. hospitality, jewelry and
opto-electronic are in demand. SMEs
should examine how to utilize the 10
available schools that are under the
jurisdiction of Department of Social
Development, Bangkok Metropolitan
Administration (BMA).
The How:
• Teachers (depending on the industry
of the local area the skill demand may
differ – this should be clear to the
teachers)
• Students (needed to learn from
relevant and up-to-date skills
through networking with the private
and people sectors).

4. ‘General instrumental
knowledge’

Project management and computer skills
are needed. Computers should be viewed
as a professional tool for the future
workplace.
The How:
• Teachers (Better use of teacher TV
can help transfer these best practices
and skills.)
• Students (The companies participate
in skill- training class through hands
on and encourage the students the
ability to work in a field project
together with teachers)

2016

Source: http://adesojiadegbulu.com/6-truths-childs- braindevelopment/

5. ‘Language skills’

Priority #1 is English and priority #2
is Mandarin Chinese. Students should
initially be aware of English through the
conversation basis. The routine scenarios
should be identified by the schools and
the companies for the conversation
development (e.g., explaining the
direction to tourists, paying a BTS ticket,
etc.). Use of music and other objects that
they daily interact such as cosmetics and
foods should be blended into regular
language teaching/ learning.
The How:
• Teachers and school directors
(encouraged to focus more on the
conversations, use of ICT to help
pronounce the words properly, open
the language teacher market to good
teachers with good accents and
accessible communication skills)
• Students (encouraged to develop
a scenario which they have in the
past interacted with the tourists
or foreigners to prepare the
conversation, explain the students
the values of language skills such as
mobility, timeless knowhow since
skills are changing all the time but
language skills stay)
Education should not start only when
students enter the 1st grade at the age
of six years old. Research has concluded
that learning and brain development
begin at very young age. So, aspects
of early childhood education cannot
be overlooked.
Despite the focus
on education and skills at the upper
secondary, vocational, and university
levels, JFCCT Committee Education

& Skills would like to recognize the
importance of early childhood education
and encourage the authority and the
companies alike to search for more
effective ways to help improve the quality
of staffs and facilities of daycare centers
throughout the country. Therefore, the
committee would like to urge for more
active roles and responsibilities by local
municipalities (or governments) in
education and skills.
Team teaching through integrated/
coordinated lesson plan and projectbased learning, after restructuring the
pre- and in-service teaching practices
in Thailand, is needed to help reduce
thec classroom time. Open government
with collaboration and networking with
the private and people sectors (such
as JFCCT) should be encouraged and
promoted through various initiatives,
e.g., social enterprise and social Public
and Private Partnership or PPP.
Finally, upgrading the educational
system for Generation Z should be the
priority. This preparation includes how a
teaching trainee (or the 5th-year student
from Faculty of Education) is mentored
to become a future teacher, how student
and classroom psychology is applied, etc.
Furthermore, evaluating the effectiveness
of the current education structure which
is handled by the central government
(through Ministry of Education) and the
local municipalities under Ministry of
Interior, including BMA and Pattaya City
Administration should be conducted in
order to achieve the balance among the
roles of a policy maker, auditor, regulator,
and school operator.
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ICT Committee representatives meeting with H.E. Dr. Uttama Savanayana, Minister for ICT, Permanent Secretary and Ministry officials
November 2015.

The ICT Committee (also known as ICT Group) has operated
continuously since the late 1990s.

Information and
Communications
Technology (ICT)
Committee
I

Areas of activity are policy/regulatory advocacy and to a lesser
extent, networking / business development.

Scope, objectives, activities
ICT covers a wide variety of interests,
including telecommunications services,
technology
and
equipment,
ICT
infrastructure, IT services, IT aspects
of creative economy, software and
software development, IT Start Ups, the
internet, eGov, competition and digital
broadcasting. The digital economy,
however named and described, is part of
this scope. It is often the case that law
and regulation struggle to keep up with
technology and market behavior, but
there are solid, tried and tested global
norms in the industry which also apply to
Thailand.
The ICT Group collaborates with and
usually meets jointly with the EABC
(European Association for Business and
Commerce) Advocacy Group on ICT.
The ICT Group aims to build consensus
amongst its constituent members in the
ICT arenas, to contribute to the economic
growth of Thailand in and through

ICT and the digital economy, facilitate
business collaboration and the transfer of
skills and foster take up of the use of ICTs.
ICT by its nature is global – the services
it provides, the resources it uses, do not
on their own recognise the physical and
political boundaries of nation states.
Technology transfer, skills development
and the transfer of knowhow and the
various policies and regulations which
impact such activity are part of the
purview of the ICT Group.
The ICT Group has held three major
conferences in the past three years: July
2013, May 2014 and April 2015. The
papers from these conferences continue
to be useful collection points for their
relevant policies and laws. The JFCCT
Forum 2016 “SERVICES” included ICT.
The ICT Group has engaged in dialogues
with senior government leaders, various
agencies and other interest groups.
The ICT sectors including ‘digital
economy’ can represent more than

ten per cent of a nation’s GDP, and are
regarded as strategic – an efficient and
innovative sector can have a multiplier
effect on the rest of the economy.
For the Digital Economy, the ICT Group
developed a concept or vision, and made
a schematic, this was enhanced and
developed through feedback over time.
A definition was developed, which
recognises
the
underpinning
of
any Digital Economy by telecoms
infrastructure.
This then formed the basis of our analysis
of policies and laws where consultation,
recommendation and dialogue about the
eight major laws in the family of Digital
Economy laws has been done.

Major issues
Plans for a Digital Economy and Socitey
reflect a bold and commendable vision.
But a vision alone does not mean
objectives will be realised.
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Thailand
lags
well
behind
in
telecommunications
infrastructure
(notably broadband infrastructure and
the soft infrastructure which would
support a more effective industry) and
ICT facilities and has an unevolved
telecoms structure, with a mix of
concession arrangements and direct
licensing and where SOEs continue
to dominate in important activities.
Thailand’s GDP, capacity for innovation
and other economic aspects could be
greatly enhanced if telecommunications
were reformed (including reform of SOEs)
and a broadband structure with relevant
policies were devised and implemented.
The optimal role for SOEs is to focus on
base infrastructure and services; retail
mobile for example is not a strength.
Identified gaps in the Digital Economy
laws are lack of competition regulation,
and a real plan for SOE reform and
evolution, as part of a road map to an
appropriate structure which would
include an effective wholesale market.

The ‘digital economy’ is all economic activity mediated by software and
enabled by telecoms infrastructure.
This includes core telecoms services such as voice, messaging, data, and video.
The goods and services within the digital economy can be broadly grouped as:
• intrinsically digital – streaming video, ebooks, computing services,
Software-as-a-Service, social media (e.g. Facebook, LINE)
• substitutes for established equipment and services – virtual private
communications networks, security services, virtualised PBXs, and services
delivered on-line (e.g. accounting / other business processes, graphic design,
software development, Software-as-a-Service, data analytics, knowledge-based
outsourcing)
• marketing, sale, logistics, etc. of physical goods – e.g. Amazon, eBay,
Alibaba, Tarad.com, Pantipmarket
Digital Economy is the means of enabling participation by all in social and economic
enterprise, and also includes the role played by governments in developing
infrastructure and services.
2

Source: www.jfcct.org - ICT Committee

Overall governance of digital economy:
too much power is planned to be
concentrated in a committee and
in the case of NBTC the regulator,
regulatory independence is doubtful,
based on current plans. JFCCT has long
recommended an independent and
effective regulator.
The internet is an essential business tool
and an enabler for an intelligent society.
Plans for surveillance and oversight do
not support well the Trusted Internet
concept which has both governance and
security aspects. The multi-stakeholder
model which many governments have
adopted, shows that for security, all need
to play a part – individuals, CIOs of large
organisations, SMEs and government. A
top-down only model has been shown not
to work well. If the internet is not secure,
if is it governed only by a secretive cabal
of government appointees, if it is open
to attacks, if it thus cannot be trusted, it
will not be able to serve the economy and
society in ways that it should and could.
In the big data arena, personal data
needs a Rule of Law based governance
regime which includes objectives
about protecting privacy, allowing for
collection, use and disclosure with
consent and for a cross border regime
so that data can be processed outside
Thailand where needed. The cross border
regime should be based on a predictable
rules, not something determined from
time to time by a committee.
Cybersecurity and Computer Crimes
recognised real threats. The governance
of these areas needs to be independent
and separate from the operation of
specific networks and a more balanced
approach to Computer Crimes is needed.

Mr. Robert C. Fox, Chairman of ICT
Committee

There is confusion about the role of one
state-owned operator; network operation

should be separate from national security
oversight. Confusion over single gateway
ideas flies in the face of effective security
and operation.
Skills in the sector require upgraded
education and training and freer
movement of foreign skilled workers.
The legal definition of ‘work’ n eeds t o
be changed to allow more business to be
done, easily, without the need for work
permits for business visitors. Special
certification requirements for ICT work
in Thailand will be a dampener to Digital
Economy objectives and the regional
work by Thais and non Thais.
Moves
to
develop
eCommerce;
eTransactions are gaining pace, a slower
aspect is the take up of eGovernment.
As
a
strategic
services
sector,
liberalisation will make a big difference,
starting with raising foreign equity
limits and allowing for easier foreign
participation and market access. The
Foreign Dominance Notification sends an
unhelpful message about participation in
the sector.
These moves are essential to realise
the benefits via efficient business
applications, reliable basic high speed
communication, digital content including
TV , IoT and so many other aspects.
JFCCT has made recommendations and
submissions on all these (and other)
issues with a view to achieving the best
possible outcome.
We seek an innovative, attractive and
efficient sector which contributes more
positively to the economy which it
serves, to quality of life and to Thailand’s
position.
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Courtesy visit with the Minister of Commerce H.E Abhiradee Tantraporn

The International Trade Committee (previously known as
the AEC Committee) was formed in June 2015 and meets on a
monthly basis.

International Trade
Committee
T

Mode 3: commercial presence: a foreign
investor establishes a business presence,
for example a foreign subsidiary of a
bank. Foreign equity limits come into
play and often investors use joint venture
arrangements. In Thailand there are also
restrictions on the ability to engage
foreign skills.
Mode 4: presence of natural persons: a
person is present temporarily abroad to

hailand has Free Trade Agreements (FTAs) with a number of
countries, all of the ASEAN countries, plus Japan, China, Korea,
Australia, New Zealand, India and Peru. Also, Thailand as part of
ASEAN is currently exploring and negotiating a number of other
FTAs with other countries and is also actively involved in the
Regional Comprehensive Economic Partnership Agreement (RCEP).
A future RCEP FTA would cover all ASEAN
members plus the six partner countries,
Japan, China, Korea, India, Australia and
New Zealand.
FTAs cover a wide range of issues
including liberalization of trade in
goods, labour, services, and investment
and could provide significant benefits to
companies, the most obvious one being
the chance to save import tariff duties
when moving goods into Thailand from
FTA partner countries.

Trade in services is less well understood.
The General Agreement on Trade in
Services (GATS) covers four modes of
engagement, or Supply, which are also
used as a standard in other FTAs:
Mode 1: cross border. Only the services
cross the border, services are often
supplied by electronic means.
Mode 2: consumption abroad: services
are consumed only when abroad – for
example medical services supplied to non
residents.

Mr. Nu To Van, Chairman of International
Trade Committee
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deliver services –for example an architect
supervising construction.
Service sector liberalisation is a key
policy of JFCCT. It is not just about
raising foreign equity limits, Rather,
services liberalisation has a number of
elements:
•
•
•

•

Relaxation of foreign equity limits
Facilitation of free movement by
changes to Work Permit and Visa
rules.
Sector specific changes and mandates
by way of relaxation of restrictions on
permits, licences and other barriers
to entry, and to mandate access to
facilities
Other sector specific reforms or
mandates (e.g. structural changes
in a sector to make it competitive
and innovative and support a level
playing field)

Whether in goods or services, the myriad
of rules however makes it difficult
for companies in Thailand to fully
understand the scope and coverage of
these FTAs to fully utilize them.
There are two specific regional trade
agreements to highlight:

ASEAN Economic Community
(AEC):
One of the AEC’s key objectives is to
create one single market and production
base among ASEAN countries which
would have:
• Free flow of goods;
• Free flow of services;
• Free flow of investment;
• Freer flow of capital; and
• Free flow of skilled labour.
As part of the above objective, Thailand
has signed a range of agreements, which
together make up what is commonly
known as the AEC. These include:
• ASEAN Trade in Goods Agreement
(ATIGA);
• ASEAN Framework Agreement on
Services (AFAS);
• ASEAN Comprehensive Investment
Agreement (ACIA); and
• Series of Mutual Recognition
Arrangements (MRAs, including on
labour).
The pace of resolution of issues has been
slow and it is hoped that the benefits of
increased openness will be realised.

Trans Pacific Partnership
(TPP)
Thailand is not a party to the TPP, in
effect the world’s most far – reaching
FTA. JFCCT has recommended that
Thailand join the resolution of any issues
and that joining would see significant
benefits for the Thai economy. There may
be some areas where changes are desired
and thus reservations proposed.

Role of International Trade
Committee
With
Thailand’s
trade
relations
expanding beyond the AEC, the JFCCT
International Trade Committee (formerly
known as the AEC Committee) was set up
with an aim to:
•

Provide information and updates
related to FTAs to JFCCT members
so they can obtain the maximum
benefits from the opportunities that
current as well as future FTAs provide.

•

Provide information and updates
to JFCCT members on international
trade and customs (and where
relevant, investment) related issues
that could impact JFCCT members.
These issues include updates on the
changes to the Customs law which
has traditionally caused problems for
the business community such as the

penalty schemes as well as the bribe
and reward schemes.
•

Identify concerns and issues from
JFCCT members and to engage
and discuss with the relevant Thai
Government
Departments
(e.g.
Ministry of Commerce, Department of
Foreign Trade, Thai Customs) with a
view to having the recommendations
of the foreign business community
in Thailand considered within the
details of the implementation or
negotiation of various FTAs relevant
to Thailand and in any other relevant
laws or policies which impact trade
and (where relevant) investment.

The JFCCT believes that enhancing
international trade relations with ASEAN
countries as well as outside ASEAN
through FTAs are critical to Thailand’s
future. Implementing these FTAs could
encourage the use of Thailand as a
manufacturing and logistics hub for
ASEAN and encourage companies (both
foreign and local) operating in Thailand to
become more competitive and therefore
enhancing Thailand’s economic growth
in the longer term. A longer term vision
could see a hub for services.
The International Trade Committee
meets on a monthly basis, and
representatives of all JFCCT member
Chambers
and
member
Business
Associations are welcome to participate.
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CPF’s Product
Sustainability
Base on Product Life Cycle Assessment

ST IN THE WORLD
THE FIRST CHICKEN
PRODUCTS CERTIFIED TO

ProSustain®

CPF (Thailand) Public Company Limited has adopted design, development,
production and supply chain management processes of manufacturing
chicken products including the whole supply chain from feed mill over
hatchery, broiler farm, slaughterhouse and final processing unit.

With more than

700

Products

CP’s Chicken certified by DNV GL covering 3 levels:
Level 1: Corporate Sustainability Management
Level 2: Product Sustainability Management
Level 3: Product Sustainability Performance
Charoen Pokphand Foods PCL.
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THE PRIDE…
DJSI 2015
CPF, Thailand’s leading
multinational company,
Globally recognized on sustainability

Operations and investment in 14 countries

Export destinations in 40 countries across 5 continents

The first agro-industrial and food conglomerate
to be listed as a member of

Dow Jones Sustainability Indices : DJSI 2015

Charoen Pokphand Foods Public Company Limited or CPF is proud to be
one of the Thai companies to lead sustainability on the world stage.
CPF is selected among 5 of 31 companies listed on the 2015 Dow Jones
Sustainability Emerging Markets Index for the FOA Food Products industry.

www.cpfworldwide.com

With our vision to become the ‘Kitchen of the World’,
CPF is committed to our 3 benefits of the country,
the people and the company.
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Small and Medium Enterprises (SMEs) have a strategic and
significant role in the economy - potentially the largest
single grouping by way of a driving force for economic
development in Thailand.

Small and Medium
Enterprises (SME)
Committee
B

y providing opportunities for start up, growth and
development, identifying road blocks to success and advocating
for changes, SMEs will foster greater participation in all sectors.
In many economies, most innovation
occurs in SMEs rather than in other types
of enterprise.
In order to enable SME operators to
compete effectively in the world market,
and to survive and thrive in the AEC,
capacity building, global connectivity
and business matching between Thai
SMEs and their foreign counterparts can
be promoted. Many of the issues facing
SMEs also face all businesses, but for
SMEs the differentiating point is that
SMEs generally do not have the resources
or access to influence in the way larger
enterprises do. Thus business overheads
are more acutely felt and ease of doing
business becomes a bigger issue.
By engaging with AEC support for SMEs,
particularly through the ASEAN Strategic
Action Plan for SME Development 20162025 (SAP SMED), in the development
of which Thailand has played a key role,

2016

The scope of work covers:
• Consult,
review
and
make
policy recommendations for the
improvement of laws and regulations
concerning SMEs.
• Evaluate and investigate SMEs issues
to highlight areas for improvements
• Co-ordinate joint SME related efforts
with chambers and organizations to
share knowledge, experiences and
resources including lessons learned
• Devise policy recommendations to
address issues facing SMEs, including
access to finance and other issues.
• To hold joint-consultative meetings
on SME issues with relevant and
related agencies
• Support SME capacity building and
promotional programs
• Consider joint trainings, workshops,
seminars and conferences

Thai SMEs may not only have a better
chance of success in Thailand but also in
the AEC. (MSME refers to Micro, Small
and Medium Enterprises). The Strategic
Goals and Desired Outcomes of the SAP
SMED are shown in this extract:
The SME Committee’s approach is
harmonious with this regional AEC
approach with a Thailand-specific focus.

The Role of the SME
Committee
SME issues cover a wide area where
advances and improvement can be
applied and whilst it is impossible to
cover all issues affecting SMEs, the
SME Committee can advocate and
encourage policies and activities to build
SME friendly policies and to promote
entrepreneurship to help businesses
scale up.

Mr. Steve Cheah, Chairman of SME
Committee
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Major impediments

Source: GEM Thailand National Expert Survey 2015, Dr. Ulrike Guelich (GEM Thailand)

•
•

To collaborate with regional and
international networks to bring in an
external perspective
To consider what and how the
committee can contribute to help
build a sustainable SME eco-system

One initiative of the SME Committee is
the Enterprise Assistance Programme
(EAP). Launched in September 2015
with
the
Bangkok
Metropolitan
Administration (BMA) with four BMA
schools operating “social enterprise
programmes”, the objective of EAP is
to provide a platform for chambers,
organizations and event individuals with
the opportunity to take up the call to
“adopt” and mentor selected enterprises
as part of their CSR (Corporate Social
Responsibility) to assist these enterprises
reach specific goals.

Specific issues facing SMEs
(1)‘Doing Business’ Generally
Thailand’s ranking of 49th in the World
Bank’s 2016 ‘Doing Business’ report shows
much opportunity for improvement. Reengineering
government-to-business
processes by putting them on line and
removing unwanted and unnecessary
laws and regulations will be an
investment. To this end, a review of the
Licence Facilitation Act could usefully
include ‘eGovernment’ objectives and
plans to remove unnecessary law and
regulation (eg through an ‘eGuillotine’
approach) are needed. The development
of ePayments should also support ease
of doing business. Early visibility of
proposed laws and a consultation process
are important for the workability and
acceptance of such laws.

Restrictions in participation in the
services sector is also holding back
economic development. SMEs are
well capable of participating in (and
do participate in) services; the JFCCT
approach to liberalization of services is
very important for SMEs.
(2) Access to Finance; support for early
stage ventures
Generally the banking system does not
favour SMEs for affordable working
capital finance. The SME Bank was a
useful initiative, but it is restricted in
what it can offer. The Business Collateral
Act allows for asset classes to be used to
raise finance. But there are a range of
other issues, such as stability, intellectual
property protection, lower cost of funds
etc which early stage finance in other
places such as Singapore and Hong Kong.
The private sector has made great strides
in providing co-working spaces and other
initiatives to support reducing the cost of
engagement and development.
(3) SME assistance programs
Multiple agencies such as Office of
SMEs Promotion (OSMEP, under PM
office), Department of International
Trade Promotion (DITP, under Ministry
of Commerce), Department of Business
Development (DBD, under Ministry of
Commerce), Department of Industrial
Promotion (DIP, under Ministry of
Industry), SME Bank, Thai Credit
Guarantee
Corporation,
Thailand
Creative & Design Center, the Thai
Chamber of Commerce, Federation of
Thai Industries implementing various
SME assistance programmes. Each
agency or organisation has its service
objectives while those not covered will be

served by OSMEP. SMEs can be confused
as to where to turn.
OSMEP could be the one-stop
information centre for various SMEs
assistance programmes at a convenience
location like BOI one stop service centre.
OSMEP could be an agency which gives a
roadmap to other agencies.
(4) Human capital development and
skills enhancement, knowhow in running
a business
Thai SMEs seek more knowledge
and skills in how to run a business
successfully and sustainably. Moving
away from relying on concessions and
handouts is an essential element in an
innovation-driven economy. A risktaking and entrepreneurial mindset
needs to be fostered. Curriculum change
and pro-competition regulation which
supports a level playing field are needed.
(5) Specific cases of regulation: work
permit and visa issues
Thailand needs a freer flow of skilled
labour. There is a shortage of the right
skills. The JFCCT’s recommendations on
work permit and visa changes, including
the ability to hire foreign skills without
reference to capital investment, and
the need for a simple business visa, the
change to the definition of ‘work’ to allow
business visitors of all kinds carrying on
normal ‘business’ (vs ‘employment’)
activities.
Ease of doing business
measures also apply – eg to dispense
with 90 day reporting and replace it with
reporting changes only. These items
which are felt more acutely by SMEs, are
in published JFCCT recommendations.
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LED TOTAL SOLUTION PROVIDER

Energy Saving Professional
Vision and Power Co., Ltd. 1035/22 Sukhumvit 71 Road, North Klongton, Wattana, Bangkok 10110 Tel: 02 713 1171-5 Fax: 02 713 1179
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Courtesy visit to H.E. Mrs. Kobkarn Wattanavrangkul, Minister of Sports & Tourism.

Tourism in Thailand is an important industry that kept
growing not only in 2015 and so far in 2016 but is looking at
continued growth for many more years to come even when
the economy as a whole has not been performing as well as
hoped.

Tourism Committee

Scope of Work of the the
JFCCT’s Tourism Committee
•

•

T

ourism to Thailand in 2014 contributed more than 1,037 Billion
Baht or some 8.6% of GDP in direct contribution such as hotels,
transport, restaurants in hotels, air, etc.
However the indirect contribution is
much larger than that if we include the
goods and services purchased such as
food and cleaning supplies by hotels and
restaurants, the fuel by air carriers, etc.
Government spending in promotions,
improved infrastructure for tourism
growth, all ancillary services such as
sanitation, security, administration, etc.
The incredible investment the private
sector has been and continues to invest
to build new hotels and resorts, new
aircraft, buses, etc.
In addition, industries in the tourism
umbrella such as medical tourism further
expands the contribution.
This total, wider contribution in 2014 was
2,345 Billion Baht, which translated to

To provide subject matter expertise
on the tourism industry sector, part
of the economy or area of special
concern for which it was formed.
To make recommendations regarding
policies, strategy and direction to
the JFCCT Presidents’ Council and
develop position papers around
different issues.

19.3 % of GDP. The quick growth in 2015
and 2016 combined with an otherwise
lackluster economy brings us close to
20% contribution as a percentage of GDP.
Labour wise we are looking at about 2.5
million people working directly in the
tourism industry today and if we include
the indirect contributors this rises to 5.5
million people. According to research
from WTTC this will probably exceed 8.1
million by 2025.
Investment into travel and tourism is
also huge with between 250-350 billion
Baht a year for the period of 2005-2015
which translated to between 8-12% of the
whole economy.
Mr. Willem Niemeijer, Chairman of
Tourism Committee
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•

•
•
•

Engage with appropriate government
agencies and departments to progress
policies and strategies approved by
the Presidents’ Council.
To be the JFCCT advocate within
this area of expertise and JFCCT
guidelines.
Coordinate activities with other
JFCCT Committees as required to
ensure a coherent approach.
Use all reasonable endeavours to
be the representative of the JFCCT
Members’ interests.

Some of the Tourism
Committee’s present tasks:
Find a way to make licensed non-Thai
foreign language tour leaders legal,
accompanied by a licensed Thai guide.
Make entry requirements into the
Kingdom easier such as E-visas.
Improvement of the arrival process at
immigration points.
Improvement in Safety and Security for
tourists.
Infrastructure improvements not only at
airports, rail and bus stations, but also
building Cruise Ship terminals both on
the Eastern sea board (Close to Bangkok)
and also in the South to attract high
spending tourists.

2016

co-operation of PATA, SKAL, TAT and
Chulalongkorn University “Facilitating
& Balancing Safety & Security for
Tourism in Thailand” in October and
November 2013.

safeguarding of inbound overseas and
domestic tourism traffic.
6. Assist stakeholders to minimize the
impact of such residual, negative
perceptions.

Objectives of these sessions were to:

The result, known as the Chao Prya
Declaration, made by PATA Thailand
chapter, Skal International Bangkok and
the JFCCT was a landmark outcome. More
details about the Tourism Safety and
Security programme and the declaration
are on the JFCCT website.

1. Enhance confidence in the Thai
destinations as safe and desirable
places to visit.
2. Reduce negative economic impact for
all stakeholders in such destinations.
3. Counter
erroneous
perceptions
created by poor media coverage.
4. Correct (and strive to dispel) any such
perceptions with realistic insights
and observations.
5. Provide
assistance
for
the

The JFCCT Tourism Committee is
dedicated to promoting and facilitating
tourism in Thailand.

Tourism safety & security
Foreseeing that tourism that will earn
good income for Thailand even during
hard economic times and seeing that
safety and security is becoming an ever
increasing threat to tourism everywhere
in the world, JFCCT organized, with the

Panel discussion at the first meeting on 15 October. In photo, from left: The
Netherlands’ Ambassador to Thailand H.E. Joan A Boer, Dhurakij Pundit University
International College’s Deputy Dean Asst. Prof. Korn Campiranon, United Nations
Economic and Social Commission for Asia and the Pacific’s (ESCAP) Disaster Risk
Reduction Kelly Anne Hayden, Royal Thai Tourism Police’s Deputy Commander Pol Col
Archayon Kraithong, and Skål International Thailand’s President Andrew J. Wood.
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Feel

WELCOME
We are far more than a worldwide leader. We are more than 180,000 women and men who share something
unique. Each and every day we host the world. We care for millions of people. We are all moved by curiosity.
We love blending cultures. We are proud of our differences. Yes, we lead the way. But we want to go further.
With audacity, with imagination, with passion. Feel Welcome
In more than 3,700 hotels in 92 countries

accorhotels.com — facebook.com/Accorhotels.th — twitter.com/Accorhotels
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Prime Minister’s
Address 2009

O

ne of the most important events, which the JFCCT
undertakes on behalf of the foreign business community is
to invite the Prime Minister of Thailand along with his Cabinet
to formally address the foreign business community at large.
2009 was the first year the JFCCT embarked to make this event
a reality and to set a precedence for future Prime Ministers.
Under the theme of “Change for Economic Development and
Stability”, H.E. Abhisit Veijajiva, along with some senior cabinet
Ministers provided us a platform from which we were able to
ask important questions related of interests to the foreign
business community.

2016
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Prime Minister’s
Address 2011
U

sing the theme “Competitive Economy;
Building Economic Strength Through Greater
Competitiveness”, the JFCCT was once again, honored
to have H.E. Abhisit Veijajiva, along with senior
members of cabinet, including Finance Minister
Korn Chatikavanij from his cabinet presided over
this event. The lengthy panel discussion and Q&A
sessions afforded participants the latest insights into
Thailand’s development.

2016
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Unlocking ICT

W

ith 25 speakers across 15 sessions (of 8 Addresses and 7
Topic Sessions supported by 3 skilled Moderators), this
all-day ICT Conference brought in most of the big issues and
developments by including leading and critical thinking with a
view to helping to make the ICT sector outstanding. The aim was
to bring developments to light, to understand issues and hear
recommendations for their resolution. Key topics include SOE
evolution with real case studies, incubators and major regulatory
issues. The materials continue to a collection point for current
policy issues.
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Digital
Broadcasting and
Digital TV 2014
I

n late 2013, the NBTC held auctions to issue the
country’s first commercial digital spectrum, and then
issued 24 commercial digital terrestrial TV licences. This
was a new era in converged digital media.
Digital broadcasting has far greater spectral efficiency
(Mbps for each MHz of bandwidth) than does the analogue use of spectrum, allows for much better picture
quality and also supports a range of other value-adding
features and functionality. Like some new industries,
change has been unpredictable.
The half-day conference “Digital Broadcasting and Digital
TV, a new era in high quality entertainment, information
and learning” attracted over 70 participants.

2016
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Foreign Business
Community shows
Confidence in
Thailand

S

hortly following the military intervention in May 2014 the JFCCT
took the opportunity to reassure current and future investors
in our continued confidence in Thailand. During this time there
was a lot of heated media coverage occurring globally and we felt
obligated in order to present a balanced view from those of us
living and working in Thailand for many years.

2016
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Digital Economy:
The Industry
Speaks
N

ew policies and laws to recognize a digital economy
have aimed to stimulate economic, governmental
and societal benefits of being digital, avoiding just a
name change. All parties are learning about governance
and how best to operate in this world.
The success of the Digital Economy depends, among other
things, on two critical factors: 1) the efficient deployment
of broadband networks and an appropriate structure
for the telecoms sector (which is the foundation of the
Digital Economy) and 2) a properly governed and trusted internet to harvest the full innovative potential and
secure usage of new services.
This half-day conference brought together experience
and perspectives from the industry, Government, users
and service provides to exchange views and share ideas
for the realization of a Digital Economy with a special
focus on these two areas.
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Prime Minister’s
Address 2014
O

ne of the most important events, which the JFCCT
undertakes on behalf of the foreign business community is
to invite the Prime Minister of Thailand along with his Cabinet to
formally address the foreign business community at large. We
were honored that H.E. Prime Minister Prayuth Chan-Ocha was
able to attend along with several of his cabinet officials. The
event lasted more than 3 hours and the pinnacle moment of the
event was the announcement by the PM that no changes would
be made to the Foreign Business Act (FBA).
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Prime Minister’s
Address 2015

W

e were again honored by the presence of H.E. Prime Minister
Prayuth Chan-Ocha and several of his cabinet officials to join
us for our annual Prime Minister luncheon. As the previous year’s
luncheon was primariliy centered around getting to know the new
PM and what his plans were this year was focused more on what
had been achieved to date and what we can expect in the near
to mid-term future. This event was attended by more than 750
business leaders and numerous media outlets.

JFCCT Prime Minister's Address Luncheon
on Wednesday, 25th November 2015
at 11.00 - 15.00 hrs
at Bangkok Convention Centre, Central World
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Board of Trade
U

nder the Chamber of Commerce Act, the foreign chambers
of commerce have had the privilege of being members of the
Board of Trade of Thailand. We also maintain 15 seats on the
Board of Director. Through this important partnership we are
able to have another avenue for communication with the Prime
Minister’s Office and Cabinet as well as the various ministries.
The BoT organizes an annual Get Together, which we participate
in. This event is well attended by both JFCCT members as well
as the Thai Chamber of Commerce (TCC) members, along with
government officials and other key partner stakeholders.
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Board of Investment
T

he Board of Investment of Thailand (BoI) has been another
strong advocate to support the foreign business community,
not only with direct investment and other business services,
but also as an advocate to the Thai government. Through their
support we have been able to have annual consultations with
representatives from all key government ministries to openly
discuss ways to improve the working environment in Thailand
and to increase meaningful benefits for those companies and
their employees who are working or aim to work in Thailand.
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Office of the National
Anti-Corruption
Commission
T

he JFCCT has always been a strong advocate of proper corporate
governance and adherence to all anti-corruption laws. The
JFCCT signed an MOU with the NACC in September 2014 to promote
acting as a spokesperson and to help educate the foreign business
community on the value of driving the highest ethical standards
when doing business in Thailand. A voluntary Code of Conduct,
which it is hoped all chambers of commerce members will gladly
endorse, is part of the engagement with NACC.
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40th Anniversary of
JFCCT and Reunion
2

016 marked the 40th anniversary of JFCCT, as the ’40 Year JFCCT
History’ part of this book shows. To celebrate this milestone an
evening networking event was held in May 2016, which saw many
old and new faces and so many of those who had contributed
countless hours in service of the foreign business community in
Thailand. Short (and some long!) speeches recounted the many
campaigns, developments and interesting times amongst those 40
years.
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JFCCT Reunion Party
A

nother key event held annually by the JFCCT is the Reunion
Party. We take this time to invite all of the foreign
Chamber Presidents (past and present), Board of Directors,
Ambassadors, key Embassy staff, business leaders from
partner organizations such as the BoT and TCC to come and
spend some time socializing and developing long-standing
relationships, which can be better leveraged long-term in
helping each other to do business in Thailand.
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JFCCT Courtesy Call
I

t is the JFCCT style to engage in constructive consultation
and dialogue, not to make demands. These events reflect
the JFCCT engagement model at work. The JFCCT is most
grateful to the several government departments who have
leant their time, ears and minds to such engagement.

1

2

3
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1.

JFCCT Chairman Mr. Stanley Kang along with
former Chairman Mr. Nandor Von der Luehe
and several foreign Chamber Presidents
paid a courtesy visit to H.E. Mrs. Kobkarn
Wattanavrangkul, Minister of Sports & Tourism.

2.

JFCCT Chairman Mr. Stanley Kang along with
members of the JFCCT Education and Skills
Committee including previous Chairman Dr
Alexander Paufler at a workshop meeting with
H.E. Dr. Pichet Durongkaveroj, Minister of
Science & Technology to present our executive
summary on education in Thailand and to
discuss how to foster collaboration between
both organizations.

3.

JFCCT Chairman Mr. Stanley Kang along with
members of the JFCCT Education and Skills
Committee paid a courtesy visit the Office of
Education Council in order to present the foreign
business community’s ideas on improving
educational performance and skill sets in
Thailand.

4.

JFCCT members with Minister of Finance
H.E. Mr. Apisak Tantivorawong, Mr. Kiatchai
Sophastienphong Vice Minister for Finance.
The dialogue covered a number of financial and
economic issues.

5.

Minister of Foreign Affairs invited the JFCCT
leadership along with the Presidents of all the
Foreign Chambers of Commerce in Thailand
for a lunch meeting with his team and other
key government officials to discuss ways for
better collaboration and transparency between
the foreign business community and the
Thai Government in order to promote better
prosperity for all.

6.

Chairman Mr. Stanley Kang along with former
Chairman Mr. Nandor von der Luehe, Vice
Chairman Mr. Brian Sinclair Thompson, Tourism
Committee Chairman Mr. Eric Hallin and other
members of the committee paid a courtesy visit
to Mr. Kalin Sarasin, Chairman of the Tourism
Authority of Thailand (TAT). In his new role, we
are able to collaborate more closely on issues
related to tourism and tourist safety.

7.

The World Bank Bangkok office and JFCCT
have agreed to collaborate on economic policy
issues. Shown are Shabih A. Mohib Program
Leader Equitable Growth, Finance & Institutions
for East Asia and the Pacific, World Bank, and
Mr. Bob Fox, ICT group chair and colleagues.

8.

H.E. Dr. Uttama, Minister for ICT, hosted a
dialogue on industry issues with the ICT group,
including Chairman Mr. Bob Fox in November
2015,

9.

JFCCT Chairman Mr. Stanley Kang along with
Vice Chairs Mr. Marc Spiegel and Mr. Phongsakdi
Chakshuvej and several foreign Chamber
Presidents paid a courtesy visit to H.E. Mrs.
Atchaka Sibunruang, Minister of Industry.

10.

Members of the ICT group including chairman
Mr. Bob Fox with Air Chief Marshal Thares
Punsri. Chairman, the National Broadcasting
and Telecommunications Commission (NBTC)
and his key staff.

11.

JFCCT Chairman Mr. Stanley Kang along with
Vice Chairman Mr. Phongsakdi Chakshuvej and
several foreign Chamber Presidents paid a
courtesy visit to H.E. Mrs. Apiradi Tantraporn,
Minister of Commerce to discuss ways on how to
improve trade and investment in Thailand.
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JFCCT Forum
T

he Services sector is recognized as a growth engine and the
key enabler for an innovation-led economy. Strategic service
sectors have a dual role as sectors in their own right and key
enablers for competitiveness, efficiency and innovation in the
entire economy. Liberalisation of the services sector would
allow for greater competition, more innovation, more attractive
pricing and would support trade and encourage a wider range of
investments. The JFCCT Forum held in June 2016 probed various
issues about the services sector. The Forum Booklet is available
on the JFCCT website.

2016

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

2016

69

70

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

2016

Joint Foreign Chambers of Commerce in Thailand
Member Directory

72

DIRECTORY

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

DIRECTORY

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

The Armenian - Thai Chamber of Commerce is an organization which
promotes sustained bilateral trade relations between Armenian and Thai
businessmen by enabling connections, conveying updates and facilitating
two way communications.

Armenian-Thai Chamber
of Commerce

President:
Mr. Arto Artinian
Executive Director:
Mr. Paris Kouyoumdjian
Year of Establishment: 2005
No. of Members: 50-100

41/5 Artinian Building
Silom Soi 19, Silom Road
Bangrak, Bangkok 10500
T: +66 2236 2594
F: +66 2234 7574
E: office@armenianthaichamber.com
armthcci@artinian.net
W: www.armenianthaichamber.com

The Armenian - Thai Chamber of
Commerce began its activities in 2005,
when the former Prime Minister of
Armenia, Antranik Margarian visited
Thailand to sign two agreements between
Armenia and Thailand and establish the
Armenian - Thai Chamber of Commerce.
Mr. Arto Artinian was designated
as President of the Armenian - Thai
Chamber of Commerce, which has since
its establishment been a dedicated
supporter of the JFCCT and its economic
dialogue and agenda supporting the
foreign business community in Thailand.
Mission: The Armenian - Thai Chamber
of Commerce is an organization which
promotes sustained bilateral trade
relations between Armenian and Thai
businessmen by enabling connections,
conveying updates and facilitating two
way communications.
Objective: The focal objective of the
Armenian - Thai Chamber of Commerce
is to assist all Armenian business people
to source their products and or establish
their businesses in Thailand, as well
as to support Armenians of Diaspora
(Armenians in Asia, Middle East, US,
Latin America, Europe and Australia)
who are visiting Thailand for successive
business purposes.
Activities: The Armenian - Thai
Chamber of Commerce primarily
promotes companies via its digital
platforms, connects periodically with
Armenian – Asian business communities
and maintains business contacts in

Armenia, Thailand, Singapore, Malaysia,
Hong Kong, China and Korea, updating
associates on new opportunities in
Thailand and Armenia. Subsequently,
acts as a link between JFCCT and the
Armenian business community in
Thailand, informing them about the
various business networking, educational
events organized by the various coChambers and Business Associations.
The Armenian - Thai Chamber of
Commerce affiliated member businesses
are considered to be in the Jewelry
Industry, Gemstone Manufacturing, IT,
Hospitality, F & B, Financial Services,
Construction, Business Consultancy,
Garments and Textiles trade as well
as Individual members who are
professionals working in multinational
companies in Thailand.
The Board of Directors of the ARMTHCC
consists of Armenian professionals who
are residents and conduct their business
in Thailand.
2016 - 17 Area of Focus: The principal
campaign of ARMTHCC in 2016 – 17 is
the promotion of interconnectivity and
digital networking as well as improving
two-sided cooperation between the
ICT sector of Armenia and Thailand
by organizing presentations, private
consultations, facilitating mutual high
level visits, developing common benefits’
roadmaps and conveying digital and IT
competencies and companies to both
sides of the collaborative map.
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The chamber was established in January 1993, succeeding
the Thai-Belgium Business Association, which had been
operational since September 1990.

The Belgian-Luxembourg/
Thai Chamber of
Commerce

President:
Dr. Sutharm Valaisathien
Executive Director:
Mr. Philip Coates
Established: 1993
Members: 110

่

36/31 P.S. Tower, 11th Fl
Sukhumvit 21 Road (Asoke),
Klongtoey-Nua, Wattana, Bangkok 10110
T: +66 2664 2944
E: info@beluthai.org
W: www.beluthai.org

Economic relations between Belgium/
Luxembourg and Thailand have existed
for centuries, but during the last few
decades the number of business contacts
between these countries has grown
considerably.

Activities/Services:
To
promote
learning
between
its
members,
the chamber regularly organises
business and social networking events
and activities relevant to Belgian,
Luxembourgian and Thai businesses.

Mission: The aim of BeLuThai
is to support market access to
and investments in Thailand for
Luxembourgian companies.

Our
e-newsletter
and
website
informs members about commerce,
industry, finance, laws and investment
opportunities.

Objective: The main objective of the
chamber is to promote the development
of commercial relations and business
activities between Belgium, Luxembourg
and Thailand.

We work closely with the Embassies of
Belgium and Luxembourg in Bangkok.
BeLuThai offers the Diamond Visa
Procedure — a fast-track visa service
for employees of corporate members
travelling to Belgium and Luxembourg
for business and related matters.

We take pride in working hard to really
know our members, to know the true
story behind their business. This allows
us to connect like-minded professionals
so they can share ideas, generate new
opportunities and find solutions to longexisting problems.
BeLuThai takes part in the coordinating
and consultative bodies of the Joint
Foreign Chambers of Commerce in
Thailand, the European Association
for Business and Commerce (EABC) and
the Board of Trade of Thailand . Through
these partnerships BeLuThai serves
as a channel to voice the views and
interests of Belgian and Luxembourgian
businesses to the government and
business organisations in Thailand.
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CanCham Thailand (Thai-Canadian Chamber of Commerce) was
established in 1991 as a forum to promote the exchange of information,
facilitate the growth of member business and enhance trade between
Thailand and Canada.

Thai-Canadian Chamber
of Commerce

The chamber is known for our friendly
and open approach. Membership is open
to all nationalities.
Mission: To support, promote and
enhance member business interests by
fostering Thai-Canadian relationships.

President:
Mr. Ron Livingston
Executive Director:
Mr. Kelly Cailes
Year of Establishment: 1991
No. of Members: 135

Objective:
• To provide CanCham members
with value-added business support,
services and benefits
• To provide business access to the Thai
market for CanCham members
• To provide business development
support activities to raise the profile
of CanCham and its members
• To promote closer business relations
between Thailand and Canada
Activities/Services: The chamber is
active in organising many business
and social events aimed at promoting
business opportunities for members.
CanCham has over 140 members
and conducts more than 30 events
throughout the year including monthly
speeches, networking nights, and
community and sporting events.

Sethiwan Tower, 9th Fl.
139 Pan Road, Bangkok 10500
T: +66 2266 6085-6
F: +66 2266 6087
E: info@tccc.or.th
W: www.tccc.or.th

The chamber works closely with the
Canadian Embassy in Thailand to
increase the profile of Canada and
Canadians in Thailand. We also work
with Thailand’s Board of Trade and
the Thai Chamber of Commerce in
promoting trade relations between
Thailand and Canada.
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The Thai-Chinese Chamber of Commerce was established
in 1910. The chamber’s main objective was to help
accommodate the needs of Chinese immigrants in Thailand.

Thai-Chinese Chamber
of Commerce

President:
Mr. Jitti Tangsithpakdi
Executive Director:
Mr. Prapan Santayati
Year of Establishment: 1910
No. of Members: 800

Thai C.C. Tower 9th Fl.
43 South Sathorn Road,
Bangkok 10120
T: +66 2675 8577-84
F: +66 2212 3916
E: info@thaicc.org
W: www.thaicc.org

The founders were Chinese businessmen,
namely Gao Xue Xiu, Chen Lun Kui, Wu
Zuo Nan, and the famous Singaporean
“Kapitan” Wu Yi Ping. The chamber was
staunchly supported by Liao Bao Shan
and Mr. Gao was its first president. The
chamber handled additional activities
beyond the commercial arena, assisting
in legal proceedings and notarising
documents.
Mission: To better serve the ThaiChinese community’s needs and social
requirements, the chamber was formed.
It bears the responsibility, principles
and vision of its founders to improve the
lives of Chinese immigrants by helping
resolve their problems, to remain loyal
to the King, to abide by the law, be united
and harmonious, and to always assist and
cooperate with each other. Looking back
on the past century of chamber history,
every period has seen the guidance and
wisdom of its presidents build a firm
foundation for successive chambers. We
will strive to continue to work for the
betterment of the nation and society.
Objective: The chamber contributes
to a more vibrant economy through
wide-ranging, close trade relations with
China, helping to ensure Chinese culture
is perpetuated broadly. The chamber
also aims to promote social progress
and economic prosperity in Thailand,
a deepening cooperation and exchange
between Thailand and China, as well as
serving members and uniting overseas
Chinese.

Activities/Services:
The
chamber
directors’ meeting is held once a
month. The chamber and leading
members of its 34 Thai-Chinese trade
and business associations, known as
the Federation of the Thai-Chinese
Chambers of Commerce, meet every two
months. Newsletters and journals are
published by the chamber to promote
communication and an exchange of
ideas among the various divisions.
Its quarterly newsletter is “Shuang
Ying” (Double Victory) while the bimonthly newsletter called “Thai-Zhong
Jing Mao” (Thai-Chinese Economics
and Trade) is a collaboration between
the chamber and Bangkok Bank. The
chamber and Po Teck Tung Foundation
signed an agreement to cooperate on
a series of projects, such as the “ThaiChinese Commercial Affairs Seminar”.
The chamber also hosts many visiting
foreign delegations, even organising
delegations to go abroad and participate
in related business activities.
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The Danish-Thai Chamber of Commerce was established on
30 June, 1992 as the first Danish chamber in Southeast Asia.

Danish-Thai Chamber
of Commerce
The chamber is a non-political, nonprofit legal entity for businesspeople in
Thailand involved in business between
the two countries.

President:
Mr. Thomas Nyborg
Year of Establishment: 1992
No. of Members: 141

34 CP Building 3, 9th Fl.,
Tower A, Phayathai Road,
Ratchathewi, Bangkok 10400
T: +66 2 354 5220
F: +66 2 354 5221
E: contact@dancham.or.th
W: www.dancham.or.th

Mission: The mission is to provide an
active forum where members benefit from
possibilities for collaboration through
networking, from access to relevant
information and through participation in
networks of international and domestic
chambers and trade offices.
Objective: The main objective is to
strengthen Danish and Thai cooperation
in the region, promoting and developing
trade links between Denmark and
Thailand.
The chamber aims to not only provide
Danish-Thai companies with a stronger
collective voice with the Thai authorities
but also to promote and expand trade
between Thailand and Denmark.
Activities/Services:
The
chamber
arranges
very
popular
monthly
networking events, conferences and
seminars with influential speakers on
matters affecting trade and development
in the region. We also bring a national
touch by hosting the traditional Danish
Christmas and Easter Lunches, perfect
occasions for our Thai friends to
experience a piece of Denmark.

The new website www.dancham.or.th
updates members on current affairs and
the progress of our members, allowing
them to interact and update other
members of the Danish-Thai business
community.
The chamber, alongside the Embassy
of Denmark, works on keeping the
Danish business community informed
on the latest political and economic
developments in Thailand.
The chamber works closely with the
European Commission to Thailand and
other European chambers in Thailand,
including via membership in the Joint
Foreign Chambers of Commerce in
Thailand.
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The Estonian-Thai Chamber of Commerce was founded in
2011 by a number of Thai-based Estonian businessmen.

Estonian-Thai Chamber
of Commerce
It is the most important organisation
for the Estonian business community
in Thailand. Members consist of Thai
and Estonian companies, government
contacts, and a number of individual
businesspeople.

President:
Mr. Jens Pold
Executive Director:
Mr. Alexander Kerbo
Year of Establishment: 2011
No. of Members: 20

The Mode
Sukhumvit Soi 61
Klongtoey, Bangkok 10110
T: 090 560 1460
E: info@eecham.com
W: www.eecham.com

Mission: To promote trade and
investment between Thailand and
Estonia by providing a platform for
companies and individuals to connect,
leading to commercial growth via new
partners, markets and opportunities.
We encourage dialogue and exchange
of experiences between our members
by providing professional networking
functions, access to local business
events,
extensive
business
and
consulting services, and business
opportunities. We support the success of
our members by promoting a prospective
business environment in Thailand
while strengthening Thailand-Estonia
commercial ties through providing
access to high-quality, current business
information and resources.
Objective: We aim to raise awareness
of commercial opportunities between
Estonian and Thai industries. Our
objective is to initiate specific areas
of strength and innovation from
both countries, mutually increasing
competitiveness.

Activities/Services: The chamber works
closely with government bodies and
private organisations in both Thailand
and Estonia. We support our members
by identifying opportunities and sharing
knowledge about establishing successful
businesses in Thailand.
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The Thai-Finnish Chamber of Commerce (TFCC) is dedicated
to promoting cooperation between Finland and Thailand by
providing a link between member organisations.

Thai-Finnish Chamber
of Commerce
The TFCC has a long tradition of
promoting contacts and exchanging
information
between
companies
involved with Thai-Finnish trade. The
TFCC was initially founded as the ThaiFinnish Trade Association in 1988 before
expanding to growing demand into the
TFCC in 1992.

President:
Mr. Pornpracha Wattanakijsiri
Executive Director:
Mr. Karri Kivela
Established: 1988
Members: 65

184/3 Forum Tower 5th Fl.
Ratchadaphisek Road,
Huai Khwang, Bangkok 10310
T: +66 91 757 0351
E: tfcc@thaifin.org
W: www.thaifin.org

Mission: The TFCC strives to add value
for our members by creating connections,
referrals and business opportunities.
Our aim is to create a platform for
networking by hosting both business
and social inter-chamber events and
by finding synergies and collaborative
opportunities for our members. 	
Objective:
• To promote business activities
especially between Thailand and
Finland, providing the members
information, statistics and research.
• To work with other chambers of
commerce to communicate with the
Thai government and other relevant
Thai authorities about developing the
business environment in Thailand
from a practical and legal perspective.
• To work in close co-operation with
the Ambassador of Finland, patron of
TFCC, the Embassy of Finland and the
Finland trade center (Finpro Thailand)
to promote trade and investment
between the two countries.

• To organise social and cultural
function for members and their
families to improve networking. We
undertake these activities in a way
that keeps TFCC economically selfsufficient.
Activities/Services: The TFCC aims to
be a forum for Thai-Finnish cooperation
and economic issues, assisting and
developing businesses in both Finland
and Thailand through business seminars
and events. It hopes to serve its members
by providing networking opportunities,
conferences and seminars that showcase
expertise from the government, public
and private sectors.
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Creative solutions,
expertise you can trust.

ORBIS is an international firm taking its roots in Asia since 2006, with a dedicated focus
in South-East Asia (Thailand) and China (Hong Kong).
Our firm has been originally formed through a venture regrouping the expertise of three
leading firms in Thailand offering Business, management, legal, tax, accounting, audit and
intellectua property services as well as consulting resources to multinational and local
companies, institutions or individual investors.
With a team of experimented foreign and local lawyers, accountants, auditors and consultants,
ORBIS is able to advise its clients upon their business strategy and operational measures.
Our practice is divided into six main specialized divisions to better serve our clients:
LEGAL SERVICES
INTELLECTUAL PROPERTY

ACCOUNTING
AUDIT

BUSINESS ADVISORY

RECRUITMENT

Our engagement is to provide solution-oriented, cost-effective and personalized services
helping our clients to achieve their Business objectives. We build lasting relationships with our
clients and we are committed to support them at all times as their business evolves

ORBIS
153/3, 4th Floor, A-4, Goldenland Building,
Soi Mahardlekluang 1, Rajdamri Road, Lumpini, Phathumwan, Bangkok 10330, Thailand
Tel: +66(0) 2 684 1212 - Fax: +66(0) 2 684 5990 - Email: contact@orbis-alliance.com - www.orbis-alliance.com

BANGKOK I HONG KONG I SHANGHAI I BEIJING
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The Franco-Thai Chamber of Commerce (FTCC) was founded
in Bangkok in 1966 by French entrepreneurs and bankers.

Franco-Thai Chamber
of Commerce

President:
Mr. Alexandre Dupont
Executive Director:
Ms. Sukanya Uerchuchai
Established: 1966
Members: 313

5th Fl, Kian Gwan House III,
152 Wireless Road, Lumpini,
Pathumwan, Bangkok 10330
T: +66 2650 9613-4
F: +66 2650 9739
E: contact@francothaicc.com
W: www.francothaicc.com

It belongs to the worldwide network of
French chambers abroad (CCI France
International), with 113 chambers in
83 countries, and the French chambers
in France (CCI France). Throughout its
50 years, the FTCC has accompanied its
members in their business endeavours in
Thailand and France, facilitated business
contacts and provided a platform of
exchange.
Mission:
• To promote bilateral trade and
investment between France and
Thailand
• To support commercial endeavours
of French companies in Thailand and
Thai companies in France
• To represent, federate, stimulate and
serve the interests of the Franco-Thai
Business community and its members
• To
coordinate
its
members’
activities in their relationships
with governmental agencies and
associations
• To release publications for the
benefits of its members
Objective: The main objective of the
FTCC is to strengthen the business and
trade relations between France and
Thailand through its strong network of
members and partners in Thailand and
France.
Activities/Services: The FTCC offers
companies the opportunities to defend
their interests, to network and be

visible through more than 50 events
and activities per year, ranging from
breakfast or lunch talks, seminars,
networking
cocktails,
business
matching, business delegations, the
Bonjour French Fair to the FTCC Annual
Gala Dinner. It provides integrated
communications including the FTCC
Handbook, FTCC
website, social
networks, e-newsletters and e-blast
broadcasting. The FTCC works in close
collaboration with the JFCCT, European
Association of Business and Commerce
and Thai authorities and associations
in defending its members’ interests.
The FTCC also represents Promosalons,
the French Trade Fairs Promotion
bureau, which covers Thailand, Laos and
Myanmar. It provides information and
assistance to Thai buyers and exhibitors
at French trade fairs in France and in
Asia.
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German-Thai Chamber of Commerce (GTCC) promotes bilateral economic
relations between Germany and Thailand and represents the interest of
German business in Thailand since its establishment in 1962.

German-Thai Chamber
of Commerce
We are a member of the German
Chambers of Commerce Worldwide
Network (AHKs), with 130 locations in
90 countries around the world.

President:
Mr. Phongsakdi Chakshuvej
Executive Director:
Dr. Roland Wein
Year of Establishment: 1962
No. of Members: 565

25th Fl., Empire Tower 3
1 South Sathorn Road, Yannawa Sathorn,
Bangkok 10120
T: +66 2670-0600
F: +66 2670-0601
E: info@gtcc.org
W: www.thailand.ahk.de

The Chamber, having close to 600
members, is one of the biggest foreign
chambers of commerce in Thailand.
We advise, inform, mediate and help
companies identify new business
opportunities as well as prepare
information about the investment
conditions in Thailand and Germany. We
offer a comprehensive range of services
and expertise to German and Thai
companies.
Mission: GTCC is the most competent
strategic
partner
and
principal
intermediary for economic relations
between Germany and Thailand with a
strong focus on technologies, innovation
and sustainable investment. GTCC
supports companies and institutions
from both countries in opening up new
trade and investment opportunities.
Objective: GTCC is the voice of its
members and interacts with policy
makers and relevant players in Thailand,
Germany, as well as ASEAN to promote
the interest of German-Thai business
community. We maintain close contacts
with enterprises, associations and
administration in Germany and Thailand
to keep members informed on economic
developments between the two nations,
as well as opportunities arising for
companies within ASEAN. GTCC
members can benefit from our broad

network of business contacts, including
the German Embassy in Thailand,
Board of Investment, Thai ministries,
other chambers of commerce and trade
associations and many others.
Activities/Services:
GTCC
is
a
service partner for members offering
a wide range of market entry advisory,
business matchmaking, foreign investor
support, and trade fair services as an
official representative of five leading
German trade fairs, including Deutsche
Messe AG, Messe Berlin GmbH, Messe
München GmbH, NürnbergMesse GmbH
and Spielwarenmesse eG.
We also provide various business and
social event platforms which are not
only informative, but also entail valuable
corporate marketing opportunities for
all sizes of businesses.
Furthermore, GTCC is playing a
leading role in promoting Germany’s
high standard vocational education
in Thailand through the German-Thai
Dual Excellence Education programme
(GTDEE), supported by the German
Federal Ministry of Education and
Research (BMBF), in close collaboration
with the Thai ministries, the German
Embassy in Thailand and partner
companies and colleges.
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The Thai-Hong Kong Trade Association (THTA) was
established in 1996 to promote the development of trade
and investment between Thailand and Hong Kong.

Thai-Hong Kong Trade
Association
The association was established in
accordance with the Trade Association
Act B.E. 2509 and under the control
of the Trade Association Registration
Office of Bangkok.

President:
Mr. Danny Yu
Executive Secretary:
Ms. Piyanan Jaiyai
Established: 1996
Members: 112

Mission: The Thai-Hong Kong Trade
Association aims to provide a point of
exchange and coordination to improve
business and opportunities in trade,
industry, investment, finance, and other
business activities in between Thailand
and Hong Kong.
Objective: The main objectives of the
association are as follows:
• To foster effective business and social
relations;
• To offer essential business services;
• To offer relevant local information
and experience necessary for the
successful practice of business;
• To liaise with the Thai government to
help all concerned parties.
Activities/Services:
In
addition
to serving as a point of contact and
exchange for THTA members, the
association serves as a valuable resource
of information and interaction.

Sathorn Square, 9th Fl.
98 North Sathorn Road, Silom
Bangrak, Bangkok 10500
T: +66 2343 9008-9
F: +66 2343 9029
E: thai-hongkong@thta.or.th
W: www.thta.or.th

Networking
Opportunities:
The
THTA works closely with other
committees/associations to strengthen
communication with key officials and
organise regular meetings, business
missions, and other activities such
as seminars, luncheons, and social
functions.

The association is also a member of the
Foreign Chambers of Commerce and
Trade Associations, with its president
sitting in on Board of Trade meetings.
Publicity/Sponsorship:
On
the
commercial side, THTA members can
pay to advertise on the THTA website,
including sponsorship of appropriate
articles, company
profiles, press
releases, etc.
Information: The association updates
information from time to time, striving
to keep members informed. Members can
obtain regularly updated information as
follows:
THTA
Website: The association
provides a forum for interested
members to discuss the Thai and Hong
Kong economies. Members and nonmembers can access the site 24 hours
a day. Information about members will
be kept private, and only other members
can access this information. The THTA
website is the major communication
vehicle for the association with its
members. It is considered a publication
(with the exception of the directory),
giving members a wide range of reports
and other useful information 24 hours a
day, from anywhere in the world.
THTA Staff: THTA staff can undertake
basic research in response to member
enquiries such as sourcing lists of
contacts, government regulation, or
seeking advice from THTA committees.
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Commerce flourished between India and Thailand long before the
advent of the India-Thai Chamber of Commerce (ITCC), which officially
came into being in 1974, known then as the Indian Society of Trade.

India-Thai Chamber
of Commerce
In 1968, its name was changed from
the Indian Society of Trade to the India
Chamber of Trade.

President:
Mr. Suphat Sivasriaumphai
Honorary Secretary:
Mr. Harsh V. Sethi
Year of Establishment: 1944
No. of Members: 295

No. 13, Sathorn Soi 1
Thungmahamek, Sathorn
Bangkok 10120
T: +66 2287 3001 to 2
F: +66 2679 7720
E: info@itcc.or.th
W: www.itcc.or.th

Mission: ITCC is a non-governmental,
industry-managed
organisation
that strives to be the catalyst that
empowers its members to capitalize on
opportunities and remove barriers by
utilizing ITCC’s unique platform to work
with government & non-government
stakeholders to enhance their business.
ITCC facilitates business prospects by
optimizing synergies between Thai
and Indian businesses and raising
standards for delivering responsible
and sustainable business platforms.
ITCC operates on strong ethics and
values which enhance the integrity of
the Chamber as the premier business
association trusted by businesses and
government alike.
Objective: The major objective of
ITCC is to promote bilateral business,
trade and economic relations between
India and Thailand. The chamber
encourages investment and technology
transfer as well as facilitates business
collaborations, joint ventures, marketing
tie-ups and strategic alliances through a
set of initiatives. It promotes standards
for goods manufactured or sold by
members and conducts research to
improve the efficiency of trade methods.

Activities/Services:
The
complex
nature of the Chamber’s duties cover
not only commercial but also social and
cultural interests. One of the Chamber’s
principal commercial activities is to help
its members decide upon possible courses
of investment in business and trade
in Thailand. Subcommittees work on
various aspects of government policies,
revenue and tax laws, keeping members
updated on the latest information and
making recommendations based on
grievances.
The chamber also organizes diverse
activities and events. ITCC disseminates
an e-newsletter regularly to members
full of useful information regarding
trade and commerce opportunities and
the latest events and developments in
both countries.
Through its membership in the Joint
Foreign Chambers of Commerce in
Thailand, the chamber identifies
opportunities to improve bilateral
trade between India and Thailand with
support from both governments.
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Indonesia – Thai Chamber of Commerce (INTCC) was established in
Bangkok in 2013, aiming to promote further development of commerce
between Indonesia and Thailand.

Indonesia-Thai Chamber
of Commerce
To strengthen the relationship of the two
countries in anticipation of AEC 2015,
the idea of establishing Indonesia-Thai
Chamber of Commerce was born.

President:
Mrs. Sarasvati Ellie Santoso
Secretary General:
Dr. Sukit Uarmahacharoen
Year of Establishment: 2013
No. of Members: 76

Room 201/15 Zone D
Queen Sirikit National Convention Center
60 New Ratchadapisek Road
Klongtoey, Bangkok 10110
T: +66 90 907 1108
E: info@indothaicc.org
W: www.indothaicc.org

Missions:
• ASSIST: INTCC will assist its members
on investment, trade, finance, industry,
socio-cultural and other related fields
in Thailand and Indonesia.
• ACCESS: INTCC will provide its
members good access to government
and private organizations in both
Thailand and Indonesia.
• ACT: INTCC will actively and proactively
act on the interest of its members.
Objectives:
• To improve a strong relationship and
co-ordination in business between
Indonesia and Thailand
• To provide details and information
of all activities that are going to take
place in both Indonesia and Thailand
to turn a strategy into a reality

Activities/Services:
The chamber
provides up-to-date information on
business and investment opportunities
with the advice on relevant government
rules and regulations in both Thailand
and Indonesia. The chamber also
plans and executes several activities
that benefit to its members, including
sending out e-newsletter to its member
all year round. Providing information
and relevant activities, which will be
advantageous to its member business.
Past Events includes GoInvest Indonesia
seminar, Business Matching Corporate
Delegations, Business Matching SMEs
Delegations, Friendly Sports Activities
between Business Executives of both
countries, Youth Camp JINTCC and many
more.
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The Irish-Thai Chamber of Commerce was first registered
with the Commerce Ministry in Thailand in 2003.

Irish-Thai Chamber
of Commerce
It was the brainchild of Liam O’KeeffeAyudhkij, who wanted to raise the profile
of Ireland in Thailand and help those
wishing to pursue trade and cultural
exchanges between the two countries.
The Irish Embassy in Thailand opened
in 2014, set to expand the activities and
reach of the Irish in Thailand.

President:
Mr. Paul Edmond Scales
Manager:
Ms. Tiranaed Chariyavat
Established: 2003
Members: 120

47/7 Evanston, Soi Promprak
Sukhumvit 49/6, Klongton Nua
Wattana, Bangkok 10110
T: +66 2185 1136
F: +66 2185 1136
E: contact@irishthaicc.com
W: irishthaicc.com

Mission: To raise the profile of Ireland
in Thailand and facilitate those wishing
to pursue trade and cultural exchanges
between the two countries.
Objective:
• To promote various enterprises for
commercial, industrial, agricultural,
financial and economic benefits
between the Kingdom of Thailand
and Ireland
• To promote cooperation and business
relationships between the Irish and
Thais in Thailand
• To cooperate with Thailand’s public
sectors for commercial, industrial,
investment and others economic
activities
• To give advice, comments and
suggestions to help Irish businesses
in Thailand
• To
collect
information,
news
and statistics relating to general
commercial, industrial, legal and
financial matters for the benefit of
members
• To assist and promote charity and
social welfare activities

Activities/Services:
• Regular members’ activities and
events
• Information on all Irish-Thai affairs
• Introduction of trade and investment
contacts
• Research into trade opportunities
• Facilitation of company attendance
at trade fairs and exhibitions
• Arrangements for trade missions
• Promotion
of
commercial,
investment, educational, sporting
and cultural links between Ireland
and Thailand
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The Thai-Israel Chamber of Commerce was established in 1989 with the
main goal of promoting trade, industry, finance and developing a strong
relationship between Thailand and Israel.

Thai-Israel Chamber
of Commerce

President:
Mr. Saksit Chalermvongsavej
Executive Director:
Mr. Athidul Khoman
Year of Establishment: 1989

Objective:
• To promote trade and strengthen the
relationship between Thailand and
Israel
• To assist members in advancing their
economic and trade involvement in
Thailand and Israel
• To provide information and services
about trade, the economy and
business opportunities
• To organise events and activities
relevant to Thai and Israel business
cooperation
Activities/Services:
Information:
Newsletters
and
handbooks are circulated to provide
information about the economy,
trade and business opportunities in
both countries. Business forums and
seminars are arranged to promote trade
and enhance the relationship between
Thailand and Israel.
Contacts: The chamber organises
counter-party meetings between Thai
and Israeli businesspeople. We also
provide assistance and briefings to
visiting Thai businesspeople in Israel.

Manorom Building, 14th Fl.

Thai-Israel 3354/45
Chamber
of Commerce
Klongton,
KlongToey
Bangkok 10110
T: +66 2672 7020
F: +66 2672 7021
E: thaisraelcc@gmail.com

Coordination: The chamber acts as
a bridge connecting members with
government offices and business
associations along with the Thai Board
of Trade and other foreign chambers in
Thailand.
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The Thai-Italian Chamber of Commerce (TICC) was established in
1978. At its inception, the sole purpose of the chamber was to provide
members an exclusive environment for friends with similar interests.

Thai-Italian Chamber
of Commerce
Over time, the chamber adapted and
developed a mission of its own. The
congregation of friends and business
acquaintances sought to promote trade
as well as help secure and establish an
industrial and cultural relationship
between Thailand and Italy.

President:
Mr. Lino Geretto
Secretary General:		
Mr. Michele Tomea
Established:

1978

Members: 170

Vanit Building II
16th Fl., Suite 1601B
1126/2 New Phetchaburi Rd.
Bangkok 10400
T: +66 2255 8695
F: +66 2253 9896
E: info@thaitch.org
W: www.thaitch.org

Mission: The chamber has various
objectives, all of which are aimed not
only at the promotion of “Made in Italy”
in Southeast Asia, but also the promotion
of Thailand in Italy and the development
of mutual cooperation and respect in the
business environment, allowing positive
economic flows.
Objective:
To
help
business
development involving Italy and
Thailand through:
• Investments and operations of
Italian-controlled firms in Thailand
• Investments and operations of Thaicontrolled firms in Italy
• Trade of goods and services between
Italy and Thailand
• Communications and networking in
addition to other activities
Activities/Services:
The chamber
offers a wide range of services to
promote and facilitate trade between
Italy and Thailand. The services are
provided to members and non-members
alike, however, service rates, terms, and
conditions will be different for nonmembers.
Commercial Services: Commercial
services are offered for the development

and implementation of activities for
business-to-business and business-toconsumer.
Some of the services provided are:
• Directory and information on local
importers, exporters and distributors
• Market research
• Research on potential business
partners for joint ventures
• Organisation of individual meetings
with potential industrial and/or
financial partners
Marketing and Communication:
Integrated and customised services for
the promotion, communication and
organisation of events is available.
Some of the services provided are:
• Advertisement in the TICC website,
magazine and other channels of
communication
• Seminar and conference organisation
in Thailand and Italy
• Promotion and assistance for Thai
investments in Italy and/or Italian
investments in Thailand
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The Japanese Chamber of Commerce, Bangkok (JCC)
was founded on September 27th, 1954 with 30 member
companies.

Japanese Chamber
of Commerce, Bangkok

President:
Mr. Shingo Sato
Secretary General:		
Mr. Yoichi Tsutsumi		
Year of Establishment: 1954
No. of Members: 1,716

During the past six decades, the JCC has
contributed to Japanese companies in
Thailand in various forms. Concurrent
with the growth of Japanese jointventure companies, the JCC has taken
part in various activities to assist in
harmonisation with Thai society.
We are one of the largest Japanese
Chambers of Commerce in a foreign
country. The structure of the JCC
comprises a board of executive directors
(one president, six vice-presidents, one
treasurer, one chairman of general affairs
and one executive managing director),
15 divisions divided by various business
categories, 22 committees divided into
separate functions, and the Economic
Research Group. The JCC cooperates
closely with related government offices
and other economic agencies by focusing
on the Board of Directors (44 directors,
one special director, two auditors and
one executive managing director).
Mission: We aim to carry out various
projects to support the business of
Japanese companies in Thailand as
well as help them harmonise with Thai
society.

19th Fl, CRC Tower, All Seasons Place
87/2 Wireless Road, Lumpini,
Pathumwan, Bangkok 10330
T: +66 2250 0700-3
F: +66 2250 0705
E: info@jcc.or.th
W: www.jcc.or.th

Objective: To contribute to the
development of trade and industry
between Japan and Thailand - To
promote exchanges and friendship
among the members of the JCC To provide assistance, advice and
convenient service to the JCC members
so that they may develop their trade and
industrial activities

Activities/Services: With 15 divisions,
22 committees and one research group,
each JCC team offers various activities
such as exchange sessions, tours and
lecture meetings to provide up-todate information to members. Useful
information for operating a business
in Thailand is provided in our monthly
magazine for members called “Shoho
Report” as well as a publication called
“Overview Thailand Economy”. The JCC
also takes part in social contribution
activities
such
as
donations
and scholarships. The chamber keeps up
a dialogue with the Thai government and
related agencies to deliver members’
opinions.
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The Korean-Thai Chamber of Commerce (KTCC) was established in 1977 by the Korea Trade
Center in Bangkok and the International Commercial Center, with the goal of promoting
trade, economic and social relationships between Thailand and the Republic of Korea.

Korean-Thai Chamber
of Commerce
The Korean-Thai Chamber of Commerce
(KTCC) was established on November 7,
1977 by (Mr.) Ahn, Kyung - Jun, director
of the Korea Trade Center in Bangkok,
and Chuan Aroonratana, president of the
International Commercial Center, with
the goal of promoting trade, economic
and
social
relationships
between
Thailand and the Republic of Korea.

President:
Mr. Lee, Man - Jae
Secretary General:
Ms. Park, Sun - Young
Year of Establishment: 1977
No. of Members: 230

Mission: The KTCC aims to contribute
to economic cooperation between
Thailand and Korea by serving the
needs of its members and promoting
the development of Korean business in
Thailand as well as trading partners for
Thai business.
Objective: To promote trade between
Thailand and Korea
• To
contribute
to
economic
cooperation
between
the
two
countries, offering consultation and
instruction to businesspeople of both
Thailand and Korea
• To issue letters or certificates of
origin and certified translations,
cooperating with the governments of
both nations

Rajapark Building, 6th Fl.
163 Asok-Sukhumvit Soi 21,
Klong Toey Nua, Wattana, Bangkok 10110
T: +66 2204 2503
F: +66 2204 2504
E: ktcc@korchamthai.com
W: www.korchamthai.com

• To
coordinate
amity
among
businesspeople from both nations as
it concerns authority
• To collect trading statistics and
information concerning the economy,
trade, manufacturing and investment
Activities/Services: KTCC activities
include a few seminars on economic,
business, trade or legal issues as well
as frequent functions for members.
A weekly e-newsletter in Korean and
English is delivered to all members.
The chamber also provides in-depth
business services for Korean and
Thai members, whose information is
posted on the chamber website www.
korchamthai.com.
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The Thai-International Christian Chamber of Commerce (Macedonia) was founded in
2012 by Vanchai Jiratritarn to grow a network of fellow business owners in Thailand
with goals based on strong ethics and the values of Christianity.

Thai-International Christian
Chamber of Commerce
(Macedonia)

President:
Mr. Vanchai Jiratritarn
Manager:
Ms. Prapatsorn Boonsong
Year of Establishment: 2012
No. of Members: 33

1000/47 Ratchadaphisek-Rama 3 Rd.,
(Rama 9 Hanging Bridge)
Bang Kholaem, Bangkok 10120
T: +66 2296 9700
F: +66 2295 5102–3
E: secretary@thaiiccc.org
W: www.thaiiccc.org

The
Thai-International
Christian
Chamber of Commerce (Macedonia) or
THAI-ICCC (Macedonia) was founded
in 2012 by Vanchai Jiratritarn, a notable
Thai businessman with strong Christian
beliefs and a wish to grow a network of
fellow business owners in Thailand with
prosperous goals based on strong ethics
and the values of Christianity. THAI-ICCC
(Macedonia) links up with the Republic
of Macedonia and all International
Christian Chambers of Commerce to form
a large global network.
Mission: The THAI-ICCC (Macedonia) is
based on the vision of uniting all business
leaders locally and internationally,
helping to sustain and strengthen each
other professionally through our morals
and beliefs.
Objective:
• To promote various enterprises for
commercial, industrial, agricultural,
financial and economic benefits
between Thailand and Macedonia
• To promote cooperation and business
relationships
between
chamber
members and Thais
• To cooperate with the Thai public
sector for commercial, industrial,
investment and other economic
activities

• To ethically advise organisations
regarding the business benefits of
Christian belief in Thailand and at all
ICCCs worldwide
• To assist and promote charity and
social welfare activities within
Thailand and Macedonia
Activities/Services:
• Regular member activities and events
• Information on all chambers’ affairs
worldwide
• Introduction to trade and investment
contacts
• Arrangement of trade missions
• Promotion of commercial, investment,
educational, and sporting events
between all ICCCs and Macedonia
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The inception of the Malaysian-Thai Chamber of Commerce
(MTCC) was at the suggestion of then Malaysian Minister of
International Trade & Industry, Dato’ Seri Rafidah Aziz

Malaysian-Thai Chamber
of Commerce

Chairman: 			
Mr. Yeap Swee Chuan
Deputy Chairman: 		
Dr. Hwee Khim Boo
Established: 2002
Members: 144

The inception of the Malaysian-Thai
Chamber of Commerce (MTCC) was at the
suggestion of then Malaysian Minister
of International Trade & Industry, Dato’
Seri Rafidah Aziz, who wanted to bring
together the loose grouping of Malaysian
business people operating in Thailand.
The MTCC was officially registered
on 21st June 2002 with the Ministry of
Commerce and launched on 6th July by
Tun Dr. Mahathir Mohammad, the Prime
Minister of Malaysia then.
Mission: The MTCC aims to promote
bilateral economic relations between
Malaysia and Thailand with a special
focus on serving the resident Malaysian
business community, without forgetting
its corporate social responsibility
towards the local community.
Objective: The Chamber’s objective
is to promote cooperation and develop
economic relations between Malaysia
and Thailand, as well as among Malaysian
business community in Thailand and the
neighbouring region.
Activities/Services:
The
MTCC
organizes social functions regularly such
as networking dinners, seminars and
conferences and golfing events.

401-402, 4th Fl., Sathorn Square Tower
98 North Sathorn Rd., Silom
Bangrak, Bangkok 10500
T: +66 2108 1842
F: +66 2108 1843
E: admin@mtcc.or.th
W: www.mtcc.or.th

MTCC News, a quarterly newsletter,
keeps members apprised of the latest
government policies and economic
developments.
Annual
Handbook

& Directory serves as an avenue for
members to publicise their companies’
profile.
The MTCC website www.mtcc.or.th
provides useful and informative news
to the business community in Thailand
and other interested parties. A Facebook
page notifies Chamber’s followers of
functions/activities in a more casual
way, to better facilitate interaction with
our members.
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The Mexican-Thai Chamber of Commerce or “MexCham Thailand” was established
in March 2015 as a way to promote trade and investment in Thailand and Mexico,
representing the interests of businesses and professionals in both nations.

Mexican-Thai Chamber
of Commerce
Being the first and only chamber from
a Latin American nation in Thailand,
we are committed to adding value to
this community through advocacy and
constant engagement to encourage
trade and investments.

President:
Mr. Steve Cheah
Honorary Secretary:
Mr. Yuttapoom Doolyabhandit
Year of Establishment: 2015
No. of Members: 33

719 KPN Tower, 26th Fl.
Rama 9 Road, Bangkapi, Huaykwang,
Bangkok 10310
F: +66 2717 0875
E: admin@mexcham.or.th
W: www.facebook.com/mexchamthailand
www.mexcham.or.th

Mission: We seek to promote and
develop economic relations between
Mexico and Thailand, to cultivate and
encourage an atmosphere in which
entrepreneurs and business owners may
find opportunities to flourish with closer
ties between the two nations.
Objective: Our goal is to create an
environment for the sustained prosperity
of the business community between
Thailand and Mexico by connecting
business
owners
with
investors,
promoting trade and investment
opportunities as well as strengthening
ties on culture, the arts and friendship.
Activities/Services: MexCham Thailand
aims to promote activities in a friendly
and fun environment.
We offer social networking events and
activities throughout the year aimed
at providing connections, advice and
information to help our members have a
better understanding of the Mexican and
Thai business environments.

Activities/Services: Our activities
assist members in developing strategic
relationships within Thai and Mexican
business societies and professional
communities, including joint events
with other chambers, which can lead to
successful business opportunities and
cultural exchanges.
We work to encourage a new era of
cooperation to boost economic growth
by encouraging more Thai and Mexican
partnerships.
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The Dutch have been trading with Siam since 1604, when they set up
the Dutch East India Company (VOC), the first multinational company
in the world, with a large trading post in Ayutthaya.

Netherlands-Thai Chamber
of Commerce

President:
Mr. Stefan van der Sluys
Executive Director:
Mr. Hans van den Born
Year of Establishment: 1991
No. of Members: 300+

The Netherlands-Thai Chamber of
Commerce (NTCC) represents a growing
number of Dutch companies and
individuals doing business in Thailand
with currently approximately 300
members joining. Several global market
leaders as well as a host of SMEs have
established a base in Thailand. Companies
such as Heineken, Hanky Panky Toys
(world leader in magic boxes), Philips
(Thailand’s market leader in lighting for
60 years), Unilever (largest advertiser in
Thailand), Thai Tank Terminal (Vopak
- storage tanks), PuracCorbion (lactic
acid), Zodiac Driessen (more than 60%
global market share in airline trolleys,
most of them made in Lamphun), KLM
(flying AMS-BKK for over 85 years),
NXP Semiconductors, TNT, CEVA, Shell
and many Dutch SMEs are proudly
continuing the Dutch business tradition.
Mission: The chamber’s goal is to
support the success and development of
Dutch businesses operating in Thailand,
contributing to Thailand’s sustainable
economic development.

15 Soi Tonson, Ploenchit Road
Lumpini, Pathumwan,
Bangkok 10330
T: +66 2254 6434
E: info@ntccthailand.org
W: www.ntccthailand.org

Objective:
• To promote the development of
commercial relations and business
activities between the Netherlands
and Thailand
• To promote learning between
members of the chamber and create
partnerships between Dutch and Thai
companies

• To represent Dutch and Thai business
interests to the governments of
both countries as well as to business
organisations in Thailand
• To keep its members well informed
concerning commerce, industry,
finance and investments and doing
business in Thailand
• To organise business and social
networking events and activities
relevant to Dutch and Thai businesses.
Activities/Services: In order to
support local membership, the NTCC
has a clear objective to engage with
members outside of Bangkok too and
has recently established a Chiang
Mai chapter. Furthermore, we enjoy
a close cooperation with the Dutch
Embassy and having our NTCC office
conveniently
located
within
the
premises of the Embassy of the Kingdom
of the Netherlands.
Our motto is simple: we succeed if our
members succeed.
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The New Zealand-Thai Chamber of Commerce was founded
in 1996 with the intent of fostering commerce between New
Zealand and Thailand.

New Zealand-Thai Chamber
of Commerce
Chamber History:
The chamber has
been in existence for many years
with the intent of encouraging and
fostering business, trade and investment
relationships between New Zealand
and Thailand. To this end the chamber
maintains close links with relevant
Thai and New Zealand government
departments, trade and cultural bodies.

President:
Mr. Peter Burgess
Executive Director:
Ms. Ashiraya Wattanachai
Year of Establishment: 1996
No. of Members: 125

Asia Centre Building, 17th Fl., Room 111
173/18 South Sathorn Road,
Thungmahamek, Sathorn Road
Bangkok 10120
T: +66 2 670 8088
F: +66 2 670 8088
E: director@nztcc.org
W: www.nztcc.org

Mission: To provide quality, businessfocused information and networking
opportunities in accordance with the
objectives stated in our constitution
and by-laws, recognising that we are
primarily a volunteer-based, not-forprofit organisation.
Objective: The chamber pursues a
number of objectives, which include the
following:
• To promote and develop commerce
between Thailand and New Zealand;
• To give advice, suggestions and
assistance to members and other
organisations in both Thailand
and New Zealand that are engaged
primarily (but not exclusively) in
commerce, industry, agriculture or
investment;
• To promote trade relationships
between members and government
authorities, or other organisations
in Thailand and New Zealand, in
matters concerning trade, industry,
commerce, agriculture, tourism and
investment;
• To publicise and promote Thai
and New Zealand products and

culture, and to provide information
concerning commerce, industry and
finance.
Activities/Services:
The
chamber
holds regular networking event we
refer to as “Corporate Knights”. These
are sponsored events and provide a
valuable opportunity for business
networking and socialising. A number
of these events throughout the year
are co-hosted with other chambers in
Thailand. We also, in conjunction with
the New Zealand Society, organise the
annual New Zealand Ball n February,
a family Christmas party in December
and an ANZAC remembrance function
with our Australian neighbours in
April. The chamber produces a monthly
e-newsletter and organises various
other social activities coinciding with
sporting and cultural events involving
New Zealand, to which all are welcome.
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Freshness Flown In
Fresh salmon from the cold clear waters of
Norway. Flown into Bangkok several times a
week and available from Thammachart Seafood
counters at Food Hall and Gourmet Market at
Central, Emporium, Emquartier and Siam
Paragon as well as from Makro stores. 48 hours
from catch to counter.

DIRECTORY

JOINT FOREIGN CHAMBERS OF COMMERCE IN THAILAND

PHOTO: TORD BAKLUND/VISITOSLO.COM

The Thai-Norwegian Chamber of Commerce was
established in 1996 with the aim of facilitating increased
trade and investment between Thailand and Norway.

Thai-Norwegian
Chamber of Commerce
Mission: To create a solid platform for
both business and social networking
purposes
for
Norwegian-related
companies in Thailand

President:
Mrs. Vibeke Lyssand Leirvåg
Established: 1996
Members: 90

Mahatun Plaza, 14th Fl
888/142 Ploenchit Road,
Lumpini, Pathumwan, Bangkok 10330
T: +66 2650 8444
F: +66 2627 3042
E: contact@norcham.com
W: www.norcham.com

Objective: To create venues and
channels for exchanging information
among Norwegian-related companies;
improve business conditions and
opportunities for member companies;
and to facilitate increased trade and
investments between Thailand and
Norway.
Activities/Services:
The
chamber
regularly organises networking events
and briefings on topical business
subjects of interest to members.
Members can also receive assistance
from the chamber office. The chamber
is co-located with Innovation Norway,
the Norwegian government’s official
trade representative abroad, and it
works closely with the Royal Norwegian
Embassy in Thailand.
Through its membership in the Joint
Foreign Chambers of Commerce in
Thailand, athe chamber identifies
challenges
and
opportunities
to
doing business in Thailand, seeking
support through Thai government
policies to address such issues. This
includes interaction with key business
stakeholders in Thailand, such as the
Board of Trade, Board of Investment,
Customs Department,
Immigration
Department, and Revenue Department.

The chamber also works to provide
access to top officials in the Thai
administration.
The chamber, in cooperation with other
Norwegian Business Associations in the
region, issues the quarterly business
magazine Norway-Asia Business Review.
The magazine reaches Norwegianrelated
business
executives
and
decision-makers throughout the region
including the diplomatic missions and
government ministries in Norway and
Norwegian sector-based organisations.
The magazine is available in print as
well as digital form through Issuu and
Pressreader.
The chamber website www.norcham.
com features events, news and legal
updates as well as a member directory.
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The Thai–Pakistan Chamber of Commerce was established in
2005, inaugurated by the prime minister of Pakistan Shaukat
Aziz.

Thai-Pakistan Chamber
of Commerce

President:
Mr. Firdos Ali
General Secretary:
Mr. Malik Munir		
Year of Establishment: 2005
No. of Members: 25
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1179/ 39-40 Charoen Krung 47
Siphraya, Bangrak
Bangkok 10500
T: +66 2266 3584
E: thaipakcham@hotmail.com

Sabahat Chaudhry has played a vital
role in building the chamber and is also
the founding president. The chamber
was the 28th of 32 international
chambers formed in Thailand. It is
keenly interested in organising business
activity to improve and strengthen
ties between our local chambers and
business communities in Pakistan.

Objective:
• To develop a sense of cooperation
among our members
• To assist the government in making
a budget by expressing our views
on different sectors of the country’s
economy
• Acting as an arbitrator to solve
disputes among members

Mission: The chamber wants a business
forum where members can interact,
gather and exchange information
through a variety of functions and
activities, and cooperate with each
country’s government authorities to
develop trade, industry, investment
and economic activities. Our goal is to
provide advice, ideas, and suggestions
for Pakistan’s business interests in
Thailand and the region in the fields of
trade, industry, investment, and other
related matters. The chamber assembles
news, information and statistics on
trade, industrial affairs, legal and
financial matters worthy of interest for
distribution to our members. We also
aim to assist and promote activities that
will be beneficial to society in Thailand
and back home.

Activities/Services:
The chamber
organises a variety of activities and
functions all year round. It also ensures
useful information regarding trade
and commerce opportunities as well as
the latest happenings in Pakistan and
Thailand are distributed regularly to all
members via e-mail.
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The chamber was originally registered as the Thai-Russian Trade
Association (TRTA) in 1999 and later, on November 6, 2005 was
officially upgraded to the Thai-Russian Chamber of Commerce (TRCC).

Thai-Russian Chamber
of Commerce

President:			
Dr. SombatThiratrakoolchai
Executive Director:		
Dr. SouratRakhimbabaev
Established: 2005
Members: 58

18th Fl, CP Tower, 313 Silom Road,
Bangrak, Bangkok 10500
T: +66 2625 7489
F: +66 2625 7489,
M: +66 86 069 6943
E: admin@trcc.or.th
W: www.trcc.or.th
www.facebook.com/
ThaiRussianChamberofCommerce

Today, the TRCC has 58 members
most of whom are Thai companies
which already have or are seeking to
establish business contacts in Russia.
More recently, however, many Russianowned companies operating in Thailand
have joined the Chamber. The Russian
Ambassador to Thailand and the Thai
Ambassador to Russia are both honorary
members of the TRCC.
Mission: To promote trade and
investment cooperation in various
fields including industry, agriculture,
science and technology, as well as
culture and tourism between Thailand
and Russia through such activities
as business matching, conferences,
seminars, forums, and digital-media
communications.
Objective:
• To compile statistics, news and
information in the areas of trade,
investment, and economics in Russia
and Thailand and disseminate it
among TRCC members, in particular
through the TRCC website www.trcc.
or.th;
• To
provide
business-matching
as an effective means of forming
partnerships
between
business
people of Russia and Thailand;
• To provide other forms of assistance
according to the members’ needs.

Activities/Services: TRCC is a member
of the Board of Trade of Thailand
and the Joint Foreign Chambers of
Commerce in Thailand. TRCC conducts
its activities in close cooperation with
such organizations as the Federation of
Thai Industries (FTI), the Department
of International Trade Promotion
(DITP), the Board of Investment (BOI),
the Tourism Authority of Thailand
(TAT) as well as the Embassy and the
Trade Representation of the Russian
Federation in Thailand. The Chamber
has also established close partnerships
with
major
Russian
business
associations, such as the Russian
Chamber of Commerce and Industry
(CCIRF), Russian Union of Industrialists
and Entrepreneurs (RUIE), “Delovaya
Rossiya” (Business Russia) association,
Business Club “Dialogues” and several
regional chambers of commerce, which
allows the TRCC to better serve the
interests of its members. The main scope
of TRCC activities includes, among
others, business trips/missions of Thai
entrepreneurs to Russia, business
forums and seminars, networking
events, dissemination of monthly
e-newsletters among its members as
well as commercial offers and inquiries
from our partners in Russia.
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The Singapore-Thai Chamber of Commerce (STCC) was
founded in 1993 by a group of Bangkok-based Singaporeans.

Singapore-Thai Chamber
of Commerce

Chairman:
Mr. Francis Foo
Manager:
Ms. Nattavee Rila
Year of Establishment: 1994
No. of Members: 255

193/8 Lake Rajada Office Complex,
1st Fl., Ratchadaphisek Road,
Klong Toey, Bangkok 10110
T: +66 2264 0680
F: +66 2264 0688
E: marketing@singaporethaicc.or.th
W: www.singaporethaicc.or.th

The founding members were Mr Winston
Doong, Mr Edwin Choi, Mr Ng Jiak Hong,
Mr Terence Seah, Mr Edward Ermanis and
Ms Julie Siow. In addition to maintaining
good working relationships with the
Singapore Embassy and International
Enterprise (IE) Singapore, a government
initiative to promote trade, STCC aims
to build economic and social relations
by bringing Thai, Singapore and foreign
companies stationed in Thailand
together. From a macro perspective,
STCC wants to be the bridge connecting
the two countries, which will help both
Singapore and Thailand’s economies.
Mission:
• To promote cooperation and develop
economic relations between Singapore
and Thailand as well as the region
• To cooperate with both Thai and
Singapore relevant authorities to
develop trade, industry, investment
and economic activities
• To provide advice and share ideas for
Singaporean business interests in
Thailand and the region in the fields of
trade, industry, investment, and other
related matters
• To compile news, information and
statistics on trade, industrial affairs,
legal and financial matters worthy
of interest for distribution to our
members
• To assist and promote activities that
are benevolent to society

Objective: The STCC promotes and
strengthens business ties and cooperation
between Singapore and Thailand. The
Chamber assists Singaporean and
Thai businesses in understanding the
environment in both countries and
provides a regular forum for members to
network and exchange business contacts.
Activities/Services: The Chamber
organizes a variety of activities and
functions all year round, and sends out a
bi-monthly e-newsletter to all members.
We ensure useful information regarding
trade and commerce opportunities as well
as the latest happenings in Singapore and
Thailand are disseminated regularly to
all members via e-mail.
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Founded in 1995, the South African-Thai Chamber of
Commerce (SATCC) is the only African chamber in Thailand
and one of the fastest growing.

South African-Thai
Chamber of Commerce
The South African-Thai Chamber of
Commerce (SATCC) is the oldest African
chamber in Thailand and one of the
fastest growing members cover a broad
cross-section of business interests and
membership is open to companies from
all nationalities and sizes.

Chairman:
Mr. Graham Macdonald
Executive Director:
Mrs. Taraporn Prakobphol
Year of Establishment: 1995
No. of Members: 54

The Trendy Building, 6th Fl.
10/97 Sukhumvit Soi 13, Klongtoey-Nua
Wattana, Bangkok, 10110
T: +66 2665 2534-9
F: +66 2665 2996
E: satcc@satcc.info
W: www.satcc.info

Mission: To serve the people and
businesses of South Africa and Thailand,
advancing the economic and social
interests of both countries.
Objective: The chamber works closely
with members to help them achieve their
required objectives. We also combine
with the South African Embassy and
Jabulani, the South African social club
in Thailand, to try to improve outcomes
for members. The SATCC is proud
to be a member of the Joint Foreign
Chambers of Commerce in Thailand
(JFCCT) and has access, both directly
and via JFCCT, to the highest levels in
the Thai government. We are in regular
contact with the governments and
business sectors of both Thailand and
South Africa to help develop all business
sectors and more. The chamber helps our
members stay informed through online
information such as reports on the
economies of South Africa and Thailand,
legal issues and specific sectors.

Activities/Services:
The
SATCC
website, along with its e-newsletter, is
the major communications vehicle for
the chamber, with members receiving
event notices by e-mail. Reports on
various topics are posted and archived
on the site. The chamber also helps
with direct business introductions,
referrals and advice/assistance in
dealing with bureaucracy. We organise
regular networking evenings with other
chambers, both in Bangkok and on the
Eastern Seaboard.
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The Thai-Sri Lanka Chamber of Commerce was formed in 2003 as the
Sri Lankan business community and Embassy wanted to establish a formal
institution to help increase trade between Thailand and Sri Lanka.

Thai-Sri Lanka Chamber
of Commerce

President:
Mr. Sisira Mendis
Year of Establishment: 2003
No. of Members: 45

Ocean Tower 2, 13th Fl.,
No.75/6-7 Sukhumvit Soi 19,
Bangkok 10110
T: +66 2634 5389

The early groundwork and preparation
for the chamber’s constitution were
undertaken by the Sri Lanka Embassy
in Thailand, and the guidance and
support of the Embassy and trade and
government institutions in Thailand
made the chamber a reality.The
chamber is a conduit to developing
stronger business links between the two
countries and will continue to support
its members.
The chamber has 45 members and
its membership continues to grow,
consisting of both Sri Lankans doing
business in Thailand and Thai companies
with business interests in Sri Lanka.
Objective:
• To promote and develop economic
relations between Thailand and Sri
Lanka
• To cooperate with each country’s
authorities to develop trade, industry,
investment and economic activities
• To provide advice and ideas for the
development of economic and trade
cooperation between the countries
• To
collect
and
disseminate
information related to trade and
economic activities of both countries
• To organise necessary events for the
promotion of trade and economic
cooperation

• To
promote
unity
among
businesspeople of both countries
• To do other business as prescribed by
the law as the duty of the chamber of
commerce, but not contrary to the
Chamber of Commerce Act of B.E.
2509 (1966)
• To exclude politics
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The Thai-Swedish Chamber of Commerce was established in
1989, inaugurated by the Swedish King Carl XVI Gustav.

Thai-Swedish Chamber
of Commerce
The chamber has established itself firmly
in the international business community
in Thailand with 120 members, creating
a solid foundation for its activities.

President:
Mr. Jan Eriksson
Executive Director:
Ms. Jiraya Chanchon
Year of Establishment: 1989
No. of Members: 120

Mission: The chamber aims to promote
economic and social relationships
by expediting trade and investment
between Thailand and Sweden. We
regularly provide opportunities for
members to meet and network through
a variety of functions and activities. The
chamber conducts an essential role in
the Thai-Swedish business environment
and through our partnership with the
Joint Foreign Chambers of Commerce
in Thailand (JFCCT) and the European
Association for Business and Commerce
(EABC).
Objective: The chamber identifies
business problems and opportunities,
then seeks cooperation with the Thai
government to address these issues.
This includes interaction through JFCCT
and EABC with the Board of Trade, Thai
Customs Department, Immigration and
Revenue Departments and the Board
of Investment. A key objective is to
satisfy the needs of our members for
lobbying, networking and competence
development.

C.P. Tower 3, 9th Fl., Building A
34 Phayathai Road, Ratchathewi
Bangkok 10400
T: +66 2354 5229-31
F: +66 2354 5232
E: director@swecham.com
W: www.swecham.com

Activities/Services:
The
chamber
organises business events such as
breakfast seminar covering current
business affairs and dinner events
featuring guest speakers. These offer
members a variety of knowledge content
and opportunities to interact with other

members and external stakeholders. The
chamber also offers advice to companies
and individuals who are about to start
their business or are already established
in Thailand.
In 2016, the chamber will launch the
first membership directory book in
which members’ name and company
profile will be published in the book. In
addition, Thai-Sweden Review magazine
will be changed into Thai-Sweden
Review Online issuing every quarter.
Membership Directory Book and ThaiSweden Review Online are distributed
free to members and other contacts,
featuring articles about business and
lifestyle in both Sweden and Thailand.
We also produce the Thai Property Guide
every second year to be distributed in
Thailand and Sweden.
Through the chamber’s website (www.
swecham.com) and social media like
Facebook, members get access to
information, recourse and support for
key business areas. Information about
the latest news, chamber activities and
a member directory are updated there.
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The Swiss-Thai Chamber of Commerce was established in
1999. It follows in the footsteps of the Swiss-Thai Business
Association.

Swiss-Thai Chamber
of Commerce

President:
Mr. Bruno Odermatt
Executive Director:
Mr. Thomas Gerber
Mr. Robert Alther
Year of Establishment: 1999
No. of Members: 170

193/115 Gusto Grand Ramkamhaeng
Ratpathana Road, Sapansoong
Sapansoong, Bangkok 10240
T: +66 (0) 2 136 7333
F: +66 (0) 2 136 7335
E: secretary@swissthai.com
W: www.swissthai.com

This new status gave the chamber the
legal basis to qualify as a member of the
Board of Trade, and to deliberate with
the government and its departments
on behalf of our members through
the Joint Foreign Chambers of
Commerce and trade organisations.
We are a group of businessmen and
businesswomen involved in commerce
between Switzerland and Thailand. Our
members represent over 150 companies
active in manufacturing, trading,
insurance, banking, and services, such as
hospitality, tourism, management and
legal consulting.
Mission:
Through our chamber,
members can interact, gather and
exchange information through a variety
of functions and activities. The chamber
occasionally
organises
luncheon
talks, preferably with guest speakers
either from the active management
of our member companies or their
headquarters, as well with visiting
dignitaries from the Swiss government
or organisations. We also cooperate with
many other chambers on joint events
relating to Thai regulations or business
affairs.
Objective: The chamber outsources
the accounting, secretarial work,
membership administration and event
management to its member companies,
so it does not employ permanent staff.
However, all queries, information

requests or specific support or assistance
is available to members from executive
directors, the president or other board
members based on the knowledge and
experience of all member companies.
Our excellent cooperation with the
Embassy of Switzerland is another
established tradition.
Activities/Services:
The Swiss-Thai
Newsletter is issued monthly and covers
an event calendar and reports, comments
on new government regulations in all
fields as well as an introduction of new
members and information on other
Switzerland-related organisations such
as the Swiss Society Bangkok and the
Swiss School RIS-Swiss-Section.
The chamber website www.swissthai.
com has information about the
latest regarding chamber activities,
all previous newsletters, a members
directory and other useful information.
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The Thai-Taiwan Business Association (TTBA) was
established on April 20, 1992. The founder was Pornchai
Uvimolchai.

Thai-Taiwan Business
Association
The purpose of the association is to
facilitate Taiwanese businesspeople
who invest in Thailand, as that number
increased rapidly since 1988. The board
of directors appoints 12 boards and
members total 1,200.

President:
Mr. Liu Shu Tien
Year of Establishment: 1999
No. of Members: 1,200

Mission: The association is responsible
for making the relationship between
Taiwanese businesspeople in Thailand to
be more close-knit.
Objective: We ensure members receive
assistance from Thai-Taiwan Business
Association offices located in Bangkok,
Samut Prakan, Chonburi, Rayong,
Nakhon Ratchasima (Korat), and Phuket.
Activities/Services: Our association
has various activities during the year
that are listed on our website, which
is only available in Mandarin. We also
develop a member directory every two
years that lists the name and contact
information for Taiwanese entrepreneurs
in Thailand as well as the association’s
activities during that period. Those who
want additional advice please contact the
association via e-mail.

30/207 Sukhumvit Soi 39,
Klongtan Nua, Wattana,
Bangkok 10110
T: +66 2662 7335		
F: +66 2662 7382		
E: ttba@ttba.or.th		
W: www.ttba.or.th		
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Thai - Turkish Chamber of Commerce, TTCC, was founded in
2015 as a non-profit business organization by a distinguished
group of Thai and Turkish businesspeople in Bangkok.

Thai-Turkish Chamber
of Commerce
TTCC is a partner of Board of Trade
of Thailand, Joint Foreign Chambers
of Commerce in Thailand, and
Confederation of Businessmen and
Industrialists of Turkey.

President:
Mr. Ufuk Civelek
Executive Director:
Mr. Abdullah Sabri Tok
Year of Establishment: 2015
No. of Members: 170

State Tower, 34th Fl.
1055/767 Silom Road, Silom
Bangrak, Bangkok, 10500
T: +66 2630 58 11
F: +66 2630 58 22
E: info@ttcc.or.th
W: www.ttcc.or.th

Mission: Building trade bridges and
fostering all types of business related
activities between Thailand, Turkey, and
TTCC’s partner business organizations
in 160 countries by creating a network
of successful businesspeople and
companies.
Objective:
By
enhancing
closer
relations,
understanding,
and
cooperation between/among Thai and
Turkish entrepreneurs to promote their
business, trade or commercial relations
among each other. By this way, business
attempts from both sides will come
together to build stronger and more
solid cooperation that would eventually
lead to an economic growth and stability
in favor of both countries. Besides,
TTCC provides relevant information and
assistance to its members in developing
and establishing local and international
business opportunities. On the basis
of business and commerce, TTCC also
aims to construct strong cultural ties
between the two nations by supporting
and encouraging social responsibility
projects that serves humanity, welfare,
prosperity, and world peace as well. TTCC
organizes World Trade Bridge Programs,
business forums, trips, and events for the
relevant sectors in Thailand and Turkey
to create more business opportunities.

Activities/Services: TTCC is an
official partner of the Confederation
of Businessmen and Industrialists of
Turkey (TUSKON) in Thailand. TUSKON
is a NPO umbrella organization for 7
business federations and 216 business
associations.
TUSKON
represents
55,000 business people and more than
140.000 companies. TUSKON conducts
several trade bridge programs every
year that link all of its members on
numerous business occasions. TTCC
also encourages members to benefit
from its partnership and cooperation
agreements with several business
organizations and chambers in more
than 160 countries. Providing TTCC
members’ interpretation and guidance
consultancy,
conducting
seminars
and webinars to update its members,
organizing domestic and international
business trips and forums related to
various business sectors are other range
of services that can be named among
TTCC’s activities. TTCC also assists its
members to connect with both local
and foreign companies and organize
Thailand and Turkey Economic Outlook
meetings.

Superior business expertise and support

ผู้เชี่ยวชาญและที่ปรึกษาทางธุรกิจที่เหนือกว่า

At PKF we are more than just accountants and auditors. We are a full service
professional firm dedicated to providing you with the support you require to resolve
your business challenges and support your continual success.
We help and guide you through every stage of your development, from start-up to
divestment and everything in between.
Contact us and let PKF show you how we can support your business needs
and exceed your expectations.

right people
right size
right solutions

Audit and Assurance
•
•
•
•

Statutory Audit
Internal Audit
IFRS
Reviews and Compilations

Advisory
•
•
•
•

Corporate Finance
Management Consulting
Mergers & Acquisitions
Forensic & Litigations Support

Tax
•
•
•
•

Tax Advisory & Compliance
Cross Border Tax Structuring
Transfer Pricing & Tax Risk Management
Contentious Tax Issues

Business Solutions
•
•
•
•

Company Secretarial
Bookkeeping & Payroll
Business Formation, FBA & BOI
Corporate Legal Services

To find out more about PKF and our services, contact:
Tel: +66 2 108 1591 • Email: thailand@pkf.com

PKF Thailand • 28th Fl. • Sathorn Square Office Tower • 98 North Sathorn Rd. • Bangkok • 10500
PKF Tax and Consulting Services (Thailand) Ltd., PKF Advisory (Thailand) Ltd. and PKF Audit (Thailand) Ltd. are member firms of the PKF
International Limited network of legally independent member firms and does not accept any responsibility or liability for the actions or
inactions on the part of any individual member firm or firms.

www.pkf.com
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List of Foreign Chambers
of Commerce and Business
Associations in Thailand
Joint Foreign Chambers of Commerce in Thailand (JFCCT)

www.jfcct.org

Armenian - Thai Chamber of Commerce
Belgian - Luxembourg-Thai Chamber of Commerce
Thai - Canadian Chamber of Commerce
Thai - Chinese Chamber of Commerce
Danish - Thai Chamber of Commerce
Estonian - Thai Chamber of Commerce
Thai-Finnish Chamber of Commerce
Franco - Thai Chamber of Commerce
German - Thai Chamber of Commerce
Thai - HongKong Trade Association
India - Thai Chamber of Commerce
Indonesia – Thai Chamber of Commerce
Irish - Thai Chamber of Commerce
Thai - Israel Chamber of Commerce
Thai - Italian Chamber of Commerce
Japanese Chamber of Commerce
Korean - Thai Chamber of Commerce
Thai - Christian International Chamber of Commerce (Macedonia)
Malaysian - Thai Chamber of Commerce
Mexican - Thai Chamber of Commerce
Netherlands - Thai Chamber of Commerce
New Zealand - Thai Chamber of Commerce
Thai - Norwegian Chamber of Commerce
Thai - Pakistan Chamber of Commerce
Thai - Russian Chamber of Commerce
South African - Thai Chamber of Commerce
Singapore - Thai Chamber of Commerce
Thai - Sri Lanka Chamber of Commerce
Thai - Swedish Chamber of Commerce
Swiss - Thai Chamber of Commerce
Thai - Taiwan Business Association
Thai - Turkish Chamber of Commerce

www.armenianthaichamber.com
www.beluthai.org
www.tccc.or.th
www.thaicc.org
www.dancham.or.th
www.eecham.com
www.thaifin.org
www.francothaicc.com
www.thailand.ahk.de
www.thta.or.th
www.itcc.or.th
www.indothaicc.org
www.irishthaicc.com
www.thaisraelcc.com
www.thaitch.org
www.jcc.or.th
www.korchamthai.com
www.thaiiccc.org
www.mtcc.or.th
www.mexcham.or.th
www.ntccthailand.org
www.nztcc.org
www.norcham.com
www.thai-pakistanchamber.com
www.trcc.or.th
www.satcc.info
www.singaporethaicc.or.th
www.tslcc.org
www.swecham.com
www.swissthai.com
www.ttba.or.th
www.ttcc.or.th
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