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Welcome to Spring!

Please check your smoke
detector and along with it
your data backups.

We had five people *almost*
lose their data last month

and three people had to have

a clean room recover their
data.

I don't care how you backup
your data, | only care that
you backup your data.

Use a usb drive, or an
external hard drive, we have
cloud options in our private
cloud and also a dual
backup available. After all
it's YOUR data please be
careful with it!
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Carrying a four-leaf clover might
work for leprechauns. But when it
comes to Internet abuse by

empl oyees, you’'re
than sheer 1 uck..

Did you know that

e 70% of all web traffic to Internet
pornography sites occurs during
the work hours of 9a.m. - 5 p.m.

e Non-work-related Internet
surfing results in up to a 40%
loss in productivity each year at
American businesses.

e According to a survey by
International Data Corp (IDC),
30% to 40% of Internet access is
spent on non-work-related
browsing, and a staggering 60%
of all online purchases are made
during working hours.

The list goes on, and the costs to
your company can be staggering.

What types of web sites present the
greatest risk? Categories include
abortion, alcohol, dating, death/
gore, drugs, gambling, lingerie/
swimsuits, mature, nudity,

Charm?

pornography, profanity, proxy,
suicide, tobacco and weapons.

Risks tgelsle Ltypeg %f web sites expose
yo rblsihéss to include malware,
viruses, fraud, violence, lawsuits,
loss of confidential and/or
proprietary data and more. Even
social sites, while perhaps not quite
as risky, can have a major impact

on productivity.

Barriers that once stood at the edges
of your office network have been
annihilated by digital media.

Web content filtering is now crucial
to network security - not to mention
employee productivity - in this
emerging environment. It can be
deployed in a number of ways, but
basically they boil down to two:
inline and endpoint filtering.

Inline Web Filtering

One way to filter web content is to
control it at the entry point or
gateway to your network. This
technique intercepts all web traffic
and applies filters that allow or
block web access requests. Because

the entire network is filtered, no
continued on pg2
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access t t he

is required.

With inline web
need to expend resources managing

0 u s eexposing ybar-ertire entranet to Because it keeps browsing-pattern
infections. And tihmftd rsmawthiyo s owintahniyn
¢ C{)r?p{anées are moving ’gco Endpoint,— device, endpoint-based filtering

based web fillter}"ilgg’ to Compleerﬂe‘relt si)rox;}cf)es a fairly non-intrusive way

content at each endpoint - your
employees and their computers,
whether desktop or mobile. Inline
filtering not only saves bandwidth,
it goes a long
way toward

“Any employee can

their inline filtering.

Endpoint-Based Web Filtering
Endpoint-based filtering protects
employee devices from infections,
no matter where they
connect to the web.

mitigating Software at the
cyberthreats. carry an iﬂﬁCt@cf endpoint - your

For securing .. empl oyee’-s
activities that machine into and out Qf carries a predefined
take place your cC 0 mfigri&g gplig)y fromg
within your the central server that

net wor k,
critical and
potent strategy.

Yet, with the shift away from
traditional office-bound work
routines to a work-from-anywhere
culture, the effectiveness of inline
filtering has diminished. When
employees access the web outside
your net wor k'via
home networks, hotels, coffee
shops, etc. - their devices become
vulnerable to attack.

)

And any employee can carry an
infected machine into and out of
your company’ s
network on any given day,

b

6utl[d-wg and networ& can be intranet-based
on any given day.

or cloud-based.

The endpoint filter is
then updated periodically from
your company network. This
method assures that web filtering is
always active, no matter which
gateway the machine connects
through. The downside is that it

arhust Bearolled out and maintained
at all endpoints.

That being said, one advantage of
endpoint-based filtering is that it
addresses stringent employee
privacy regulations that are quickly
ublecbnding thg noammird Europe and
elsewhere around the world.

to handle employee privacy
concerns.

And finally, while endpoint-based
filtering really is the only way to
protect a network without
boundaries, as most companies now
have, ideally it works hand in glove
with inline filtering.

d .
ForgeetV the Charms - You Can Bet
On This

We highly recommend rolling out

not only inline and endpoint

filtering, but also an effective

training program for your staff to
encourage best practices and assure
compliance with you
web security policies and

procedures.

Want to make sure all gaps are
sealed and you won’
onafourl eaf clover, a
or knocking on wood to keep your
network secure? Contact us today

at (314)993-5528 or

sales@jbtech.com for a customized
WebContent Filtering Review and
Analytical Report on your system.

Free Report Download: If You Are Considering Cloud Computing For

Your Company—D o n

t, Unt il

You

Read Thi s

If you are considering cloud computing or Office 365 to save money and simplify IT, it is

INTRO TO extremely important that you get and read
CLOUD COMPUTING Business Owner Must Know Before Moving The:
“5 Critical Facts Every This report discusses in simple, non-technical terms the pros and cons of cloud compu-
Business Owner Must Know ting, data security, how to choose a cloud provider, as well as 3 little-known facts that
Before Moving  ~". most IT consultants don’t know or won’'t te.
Their Network ¢~ \ . . ..
To The Cloud” == ,/  UP causingyou MORE problems and costing you more money than you anticipated.

Even 1f you aren’t ready to move to the ¢l

Discover What Most IT Consultants
Don’t Know Or Won’t Tell You

About Moving Your Company’s
Network To The Cloud

mation and questions to ask when the time comes.

Get Your Free Copy Today: http://www.fixedforever.com/cloud
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Shiny New Gadgst of 4 PHIIases 0i Amazing Customer Service
I” ve grown my c¢ ompa ntecers of hayingfadnitied failnrg. o n
great customer s er viRealisticalyethodgh dhe probability ofay s

The Month:

Tames Expense
racking

have the biggest names in business lawsuit is minimal, while the chance of
wor kin at the firm,
always afford the flashiest equipment.
What we did better than all our
competitors was ensure that our

customers were thrilled.

The apology is only a step, albeit an
important one, and the goal is to turn the

your company can do to make it right.

3. “Yes.
“Yes” is what your
hear, and your goal should be to say that
word whenever possible, even if -
especiallyif-y ou” re wor kin
problem. Customers want progress. Say
yes to reasonable requests as soon and as
often as possible, and leave your
customers pleasantly surprised at how
easily the problem was resolved.

14

In fact, superlative customer service can be
your very best (and cheapest!) form of
marketing. Customers talk about their
experiences, especially if those experiences
are unexpectedly good. Sometimes even
the most difficult situations can yield
satisfied customers, depending on how
you and your team handle the problems
that arise. Even a failure to meet
expectations can offer an opportunity for a
great recovery and a happy customer.

4. “Is there anythi
Here are four phrases that will help you you?”
bring up the level of service your Here’ s your -up.&Notbrdyc t

customers receive: does this question give your customer the

losmg atkcustemer is virtuelly guaranteedln * t

failure into a success by determining what

C U ¢

g t
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. " . . opportynity to bring up a ditionarh ,
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your CEO don’t k e BnBerti ﬁs,%ncli}]fgér Suéto%e};sebvﬂle o nyou for your spectacular service.
it understand that. What they expect in Great customer service relies first and
.. exchange, though, is honesty and follow-  foremost on authenticity, and being
And no wonder: {4t ;,0THe&d) herkiftd nalleh cfear N @ N dirustworthy is the foundation. If your
entered dat a, Wi ded imic ime p @ rlaitkee “ I ' | dustomard tiust you to kebpyoubwopd, m.
vendors, no real VWimteh rtdigoatingera @i dantdhemeyok'ere more than
untl noaiwb flacre o uta n thateqmpmpigment! your customers know they can rely on
. . e y,0ou, even 1if there’ s
with no mobile reportlngmbueky ts®ray. ‘i riheiourne
W U1 C any has made a J Y
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| mistake, the customer wants to hear you  Work on training your customer service
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A tramerd not to accept resnponﬁzlbglt ,in . . .
busi ness travel ers 5 ) lé’ I.r j nmMe sure that customer is satisfied.
; ; ) i Some cases because they fear the legal
whi |l e giving fin ance L e aders rnmplnfn
and -ttrmeealvi si bil it MISKFfeIY\I(fI_-I(Ap.rONVriGE—IﬁA—de\Aditmi) started his firsft b
moving his young family teathetoemgnsabpi pl
| t automaﬁca||y c sxpgrngnce, no contacts and no savidps$)phe
t . nal bdu.sitness. Then he did it again. And agajfn.
ca egori zes ~ccaor pa thle CEO of Provendus Group, a consul ting] fir
transactons, ma ki hSaivenpol £t e f el s anéos madiles noil ¥ t S;ft oMeSeNtB CJ'|os u rb
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Is Google siphoning off

worker productivity?

Your employees may be doing work-
related searches online. Or they may
be checking out a hot new vacation
package, or the next episode of their
TV
think of personal browsing on

favorite

company time as stealing from the
company. Yet cracking down can
backfire on you. Instead, focus on
personal work outcomes. If
employees get all their work done
on schedule in spite of wasting half
the day, it may be time to add more
duties to their job descriptions. On
the other hand, if productivity is in
the pits, a focus on discipline rather

than policing minute-by-minute Entrepreneur-ideas.org Vide‘O hOIOgr aphics. ‘
activities will likely yield a greater ~ WWgake up your web site ¥mag1ne summoning up a rotating

ayoff. -Inc.com . . image of the Death
Y with these 3 simple steps. practically, an attention-grabbing 3-
You, abno x” IZne r o Poesygugcgmgany websitereflect D de mo of your late

E-mail management tool SaneBox
makes it easy to keep your e-mail

s how.

under control. It looks at your e- do this: 1) Focus your main message
mail history when you first setit up  on customer needs. The only thing

and then drops only important e- visitors care about is what your
mails into your SaneBox. E-mails company can do for them. Make
from addresses
go
fo]ldetr. Y ou can gr%% e-%nails you .

yotthdbntteanoprmpftgnt
t &nd engafea2hloeleta theesalf-praise
and let your best customers speak

mail to into
AFEIIN
never want to see again into the
“"SaneBlackHole.” SangBexcakbkl to
and d o eisitors wander areudd. Entice them

to take action by offering a low-risk,

for you with testimonials. 3) Create a

supersmart
training, but if you see an e-mail in
SaneLater that you wanted to see high-value item, such as a free e-
now, just drag it into your in-box, book, webinar, resource list, etc., in
and SaneBox will remember. It exchange for their contact
works with web mail as well as information.
accounts hosted on IMAP and

Exchange servers. You can try it free

site that works!  -Inc.com

The future is here, with 3-D

for 14 days at SaneBox.com.

its current success and position it for a striking 3-D video logo advertising
future growth? To be sure it does, your

mo develops hi-tech smart visual

T h &kmou f \@ur r e fl¥our lmpdudsar wo! displays. Their floating-in-the-air
video holographics engage and
Each and every day ds @remsdesd "rceofmgrsl dd, f??o?pé(ct%, increasing sales.
oryou come highly Mestomofe ndewd may | a\ue ultfa-%lfigﬁt,re{ze-‘?:a‘ichhé{g%-ﬂ)r

friends,

ti me to peksyoonualfloyr tyhoaur t hought f u|l o Brénd awarendss. Uraihnbw, d e n c e
We continue to strive to do betk &f hda@mmhs haabden etregely day
words and |l eading moreknpwopf eweowg s@engve gnd equiged time-
succeeding OKYOUSER MYCGHTHAEMCch ref el Fopsumipgdnstaflationgiga g ¢ ¢
better 'sanwl ttihmat el y what we want, t({fdlcﬁt?d\?péce'%W?ImotHﬁlg best
hard earnedknmentelat Wepou have a chq iD(I:S%laysaaﬁetef\%sét()(%lff?rgn real
affordab-dndpl §dplug
t hat you chose us! . .
holographic solution. And perhaps
PGlaptops, Tabl etls, aSidrjelEir s2,r olfl gHe pesféct way to grab attention

Cal | dauysdatnekn ows h cavn wweg o u!
(314)993-5528 or jkistler@jbtech.com

nei ghelrsr & camud da-kédide pad [ videds dan dlso generate a high level

and boost your bottom line.

-Kino-mo.com

Get More Free Tips, Tools and Services At Our Web Site: www fixedforever.com or www .jbtech.com
(314) 993-5528 or email us at sales@jbtech.com

acti

Now yo

b r a n d-basell Kimod o n


http://www.entrepreneur-ideas.org/how-to-keep-your-sanity-when-working-with-email-welcome-to-sanebox/



